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AS PART OF OUR HIGHLY TRAINED INSURANCE SALES TEAM, YOU'LL HAVE THE OPPORTUNITY TO
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Welcome

We value the skills
you used while
serving our country—
discipline, respect
and diligence.

Now, consider
putting your military
experience to work
in an excellent

new career with
PMA USA.

Access dedicated support to help you reach your potential

Earn an exceptional income.
Enjoy what you do.

Be rewarded and recognized for your success.

oin us in this important mission.

PMAUSAInc.com

PMA USA

Representing Washington National
Insurance Company

(800) 628-6428

A Note from PETER

IN THIS ISSUE, we turn our attention to the
defense and financial services industries. It
is not much of a stretch for veterans to seek
employment in the defense industry after
leaving active military service. The mission,
gear, and culture are comfortingly familiar.
The world of financial services, on the other
hand, at first can be intimidating and foreign
to veterans who need to learn new lingo and
concepts.

If you peel back the veneer, however, you
will discover that both industries offer a great
deal to veterans who will seize the opportu-
nity. Although somewhat exposed to cyclical
gyrations, both have produced great wealth
and opportunity in modern times. Both have
provided solid careers to hundreds of thou-
sands of veterans and others.

Keep in mind that both fields offer many ca-
reer paths in disciplines that are not directly
related to their key functions. For example, a
defense contractor might offer opportunities
in human resources. An insurance company
might offer opportunities in marketing.

STEP RIGHT UP

If you attend one of the 66 opportunity
expos that we have scheduled for 2014, you
will find lines of interested job candidates at
the tables of defense contractors, financial
services firms, and other employers. This is
great; learning how to “work” a career fair is
a skill that all transitioning servicemembers
should develop.

But at many events, [ witness what I call the
“middle school dance effect.” That is, | see
veterans who [ assume possess great courage
by virtue of their military experience walking
by employer tables but avoiding contact.
How is it that an otherwise highly competent
team leader or squad leader becomes shy
and avoiding at a job fair when faced with the
prospect of making eye contact, extending a
hand, and making an introduction?

Not everyone is extroverted by nature. But
as they say in sports, you have to shoot to
score. It can help to set goals and even play
a personal game when it comes to career fair
attendance. Make a deal with yourself that
you will not go home until you have collected
20+ business cards or have talked to 15+
employers. Only then will you know that you
received maximum benefit from your invest-
ment of time. It is no coincidence that those
who engage in the most discussions leave
an opportunity expo with the most follow-up
appointments.

The new year of 2014 brings with it oppor-
tunity for personal growth and achievement.
Best wishes for success as you develop your
career goals and realize your dreams and
potential.

Peter A. Gudmundsson

CEO and President, RecruitMilitary
peter@recruitmilitary.com
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SEARCH EUERYWHERE!

Use all of our job-finding resources:

= Register at our all-military job board!

www.recruitmilitary.com RECRu|T,I||L|TARY"

» 550,000+ job postings
from 4,000+ employers

» Your profile/resume seen
by recruiters nationwide

> Get invitations to Opportunity Expos
near you

» Get our monthly email jobs newsletter,
The VetTen

» Get opportunities matching your training
and experience

> Easy registration — see Liz Wheeler’s
11/23/11 post at

http://blog.recruitmilitary.com/

= Job help, job news at our blog!
http:/iblog.recruitmilitary.com/

= 67,000+ Facebook followers
and counting!
http:/lwww.facebook.com/recruitmilitary

= 4,800+ followers on Twitter! S
http:/ltwitter.com/#!/recruitmilitary

= All job Tweets! S
https://twitter.com/#!/rm_jobs

= Resume help!
http://recruitmilitary.com/resume-writing

m Live links in Search & Employ”!
PDF’s of all issues from 2008 to the present
http://recruitmilitary.com/search-and-employ

= Get an interview at an Opportunity Expo!

» Meet recruiters from employers,
franchisors, schools

» Nationwide schedule — 66 events in 2014
» Great venues — stadiums, arenas, speedways

hitps:/fevents.recruitmilitary.com/
= RecruitMilitary News+ at Google+ &
https://plus.google.com/117446257729570043290
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ABOUT RECRUITMILITARY

RecruitMilitary, the publisher of Search & Employ®,
is a full-service military-to-civilian recruitment firm
that connects job seekers who have military
backgrounds with employers, franchisors,
and educational institutions.

QOur hiring services are free to men and women
of all ranks/rates and all branches of the service
who are transitioning from active duty to civilian
life, veterans who already have civilian work experi-
ence, members of the National Guard and reserves,
and military spouses and other family members.

In addition to publishing Search & Employ®,
we produce Veteran Opportunity Expos
throughout the United States, operate a job board
and a database of more than 580,000 registered

job seekers at www.recruitmilitary.com, email a
monthly jobs newsletter called The VetTen,
maintain a website that carries links to employers’
sites and careers pages, and conduct direct
recruiting with our own staff of recruiters.

All of RecruitMilitary’s officers and most
of our other employees have served
in the armed forces. RecruitMilitary was founded
in 1998 by Drew Myers, formerly a captain
in the United States Marine Corps.

In 201, RecruitMilitary received the First Annual
Lee Anderson Small Business Veteran and
Military Spouse Employment Award
from the U.S. Chamber of Commerce Foundation’s
Hiring our Heroes program.

The program recognized RecruitMilitary
as a specific business that has “gone above
and beyond to honor the sacrifices our military
families make in their service to our nation.”

In 2012, RecruitMilitary received the first annual
One More Way Award from The Sierra Group
Foundation. The foundation established the award
to recognize people or companies whose support

results in awareness of, and job opportunities for,
people with disabilities. The Sierra Group
Foundation (www.thesierragroup.com/foundation.htm)
is a non-profit organization whose mission
is “to drive up employment for people
with disabilities, including veterans.”

In 2013, RecruitMilitary’s website won a User’s
Choice Award from Weddle’s (www.weddles.com),
a publisher of guides and directories that focus
on the employment-related area of the Internet.
The awards are a result of a year-long annual
survey conducted by Weddle’s to recognize
“the elite of the online employment industry.”
The judges are recruiters and job seekers
who have used the sites.

In 2013, RecruitMilitary was a finalist for
the Capital One Award for Small Business Veteran
and Military Spouse Employment — an award
bestowed by the U.S. Chamber of Commerce
Foundation’s Hiring Our Heroes program.

RecruitMilitary is a member of the U.S. Chamber
of Commerce and the International Association
of Employment Web Sites, and is accredited
by the Better Business Bureau.

?

ACCREDITED
BUSINESS

Member of
International Association
of Employment Web Sites
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GLOSSARY
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AUDITORS review financial
records to make sure that the
records are accurate.

COMMODITIES TRADERS deal
in contracts for bulk quantities of
substances such as metals, crude
oil and other energy sources, raw
materials, agricultural products,
and livestock and meat.

COMPLIANCE ANALYSTS work
to ensure that their companies’
business practices comply with
federal, state, and local regula-
tions.

DATA MODEL. One definition
is: A set of rules for defining and
organizing data needed and
created by business processes. A
business commonly designs a data
model before creating a database
involving the data.

DERIVATIVE is a financial instru-
ment whose value depends on,
or is derived from, one or more
underlying assets. Examples of
underlying assets include stocks,
bonds, loans, currencies, and
commodities.

DISTRESSED-DEBT traders
deal with bonds that are selling
at a much lower price than the
principal; investors say that such
bonds are selling at much lower
than “par value.”

FINANCIAL ANALYSTS guide
businesses and individuals in
making business decisions.

FIXED-INCOME TRADERS deal
with investments such as bonds
that provide a return as fixed pay-
ments of interest, followed by the
return of the principal (the amount
of the original investment) when
the bond matures.

FOREIGN EXCHANGE (FOREX)
TRADERS deal in currencies of
different countries, trading one
currency for another—for example,
trading United States dollars for
Japanese yen.

GROSS DOMESTIC PRODUCT
(GDP) is the output of goods and
services produced by labor and
property located in a particular
place — for example, in the United
States. GDP defined this way is
also referred to as “nominal GDP,”
to contrast it with “real GDP,”
which is nominal GDP adjusted for
inflation.

HEDGE FUNDS are private funds
that are open to investors that
meet certain regulations — depend-
ing on the type of fund, the inves-
tors can be “accredited investors,”
“qualified clients,” or “qualified
purchasers.”

HIGH-YIELD TRADERS deal
with bonds that pay much higher
interest than higher-quality bonds
(called investment-grade bonds),
but which have a relatively high
risk of default.

MUTUAL FUND is an investment
vehicle that pools money from
many investors to buy securities.

RISK MANAGERS evaluate and
control business risks.

SECURITIES include stocks,
bonds, and derivatives of stocks
and bonds.

TRUST is a legal entity that
holds assets for the benefit of a
specific person, group of people,
or organization.

VOICE OF THE CUSTOMER
(VOC). A perception of a custom-
er’s needs and wants, determined
by questioning the customer, ana-
lyzing how the customer presents
itself to the public, and analyzing
the customer’s activities.
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DeVry University thanks you for your service. We are dedicated to encouraging,

mentoring and championing our veteran and military students from enrollment

through graduation and beyond.

e YEAR-ROUND CLASSES WHEN AND WHERE YOU WANT IT
Earn an associate, bachelor’s or master’s degree, or complete a graduate certificate—
online, on campus, at one of our 90+ locations—days, evenings and weekends.

e SPECIAL MILITARY PRICING

Special savings on tuition for U.S. military personnel serving in any of the five branches
of the U.S. Armed Forces (including National Guard and Reserves) and their spouses.
Grant available for eligible veterans.

e CAREER SERVICES
Our Career Services Team offers lifetime career assistance including a team of career
experts, online tools, career planning, job interviewing and resume preparation.

Ip.keller.devry.edu/search1b

877.894.6388

CENTER FOR
Keller CORPORATE LEARNING

of DeVVry University Military Affairs

Photographer: Cpl Michael Pete

In New York State, DeVry University operates as DeVry College of New York. pevry University is accredited by The Higher Learning Commission of the North Central Ass

of Colleges and Schools, www.ncahlc.org. Keller Graduate School of Management is included in this accreditation. DeVry is certified to operate by the State Council of Higher Education for Virginia.
DeVry University is authorized for operation by the THEC. www.state.tn.us/thec. Nashville Campus — 3343 Perimeter Hill Dr., Nashville, Ti 11. Licensed by the Mississippi Commission on Proprietary
School and College Registration, Certification No. C-498. AC0060. Program availability varies by location.

013 DeVry Educational Development Corp. All rights reserved.
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EDUCATOR OUTREACH DIRECTORY EDUCATOR OUTREACH DIRECTOR

EDUCATOR OUTREACH DIRECTORY

The institutions listed below have demonstrated their commitment to the education of veterans by using Recruit-
Military products and services. Readers do not have to type the URLs listed below in their address bars. A PDF of
this issue with live links is at http://recruitmilitary.com/search-and-employ.

DeVry University www.Military.devry.edu
We help veteran and military students make higher education a reality through year-round scheduling, online
learning options, degree programs, and special military pricing.

Argosy University www.argosy.edu/military/
Argosy University, with 28 campus locations & online, offers you flexible learning options for undergraduate
& graduate degree programs. We give you the opportunity to convert your military training into college credits.

Heavy Construction Academy www.operator-academy.com
HCA's 6 week Heavy Equipment Operator Training program offers certification in 9 types of equipment. It is designed
to give you the experience, knowledge, and certification needed to transition to a successful civilian career.

Johns Hopkins Carey Business School www.carey.jhu.edu/military
The Johns Hopkins Carey Business School develops leaders to tackle the toughest challenges facing society today
and tomorrow. Full- and part-time MBA, MS, and BS programs. Study IS, enterprise risk, health care, finance, and more.

Trident University International www.tuidmilitary.com
Founded in 1998, Trident University is the only 100% online university that is regionally accredited by WASC.
Trident offers 15 degrees and 73 concentrations in Business, Education, Health Sciences, and Information Systems.

WyoTech www.wyotech.edu/military
At WyoTech, you'll have a partner to help make the transition from the military to a new and rewarding career. Receive
hands-on training to gain the skill set you need. If you're ready for a new and exciting challenge, then gear up & let’s go!

oy

without using any of your Gl Bill.

$6,000 bonus

Call or visit

to learn more about the great

Transportation, LLC

7

Transportation, LLC
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Transportation, LLC

Transportation, LLC

opportunities on your horizon.

INDUSTRIES

Bethel University Online Associates Degree Program  www.bethelu.edu/associates

CDA Technical Institute

CURE: Center for Ultrasound Research & Education

Embry-Riddle Aeronautical University
Georgia College of Construction

Northern California College of Construction
Oklahoma College of Construction

The Art Institutes

ATDS Truck Driving School

Aviation Institute of Maintenance
Brown Mackie College

Bryant & Stratton College
California College San Diego
Capitol College

Cincinnati Christian University
Cincinnati State Technical and Community College
College of Instrument Technology
Colorado Christian University
Computer Skills Institute (CSI)
Dallas Baptist University

Drexel University

Everest College

Grand Canyon University

Griffith University

International Academy of Design and Technology
[TT Technical Institute

Keiser University

Limestone College

Lincoln College of Technology
Manor College

Maritime Drilling Schools Limited
Medialech Institute

My Computer Career

National Personal Training Institute
New Horizons Computer Learning Centers
Redstone College

Saint Louis University

Southeast Missouri State University
Strayer University

Texas A&M Engineering Extension Service
The College of Westchester, Inc.
The Ocean Corporation

Troops to Teachers

Troy University

Union Institute & University

United Studios of Self Defense
University of Cincinnati

University of Pittsburgh

UXO0 Global

Wade College

Walsh College

Western Washington University
WGU Texas

Xavier University

WWW.RECRUITMILITARY.COM

www.giwelder.com
www.cureultrasound.com/
www.erau.edu/
www.georgiacc.com
www.ccc-north.com
www.ok-cc.com
http://artinstitutes.edu/

www.truckingschool.com/
www.aviationmaintenance.edu
www.brownmackie.edu/
www.bryantstratton.edu/Admissions/Military.aspx
www.cc-sd.edu
www.capitol-college.edu/
www.ccuniversity.edu/
www.cincinnatistate.edu
www.cit-la.com/
www.ccu.edu/
www.computerskillsinstitute.com
www.dbu.edu/
www.drexel.edu/
www.everest.edu/
www.gcu.edu
www.griffith.edu.au
www.iadt.edu
http://military.itt-tech.edu/
www.keiseruniversity.edu
www.limestone.edu
www.lincolncollegeoftechnology.com
www.manor.edu/
www.mdslimited.ca
www.mediatechinstitute.com/
www.mycomputercareer.com/
http://nptifitness.com/
www.newhorizons.com
www.redstone.edu
www.slu.edu/index.xml
www.semo.edu/
www.strayer.edu/military-benefits
http://teex.org/va
www.cw.edu/
WWW.0ceancorp.com
www.proudtoserveagain.com/
www.troy.edu/
www.myunion.edu/
http:/fussd.com/

www.uc.edu/
www.veterans.pitt.edu/
www.uxoglobal.com
www.wadecollege.edu/
www.walshcollege.edu/
www.wwu.edu
http://texas.wqu.edu/
www.xavier.edu/veterans

At Adobe, we thrive on

the diversity of ideas

and experiences. Help us
shape the future of digital
experiences.

Join our team.
www.adobe.com/careers
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PAYIN

COMMAND FINANCIAL SERVICES

WWW.WEHIRELEADERS.COM

FIRST COMMAND FINANCIAL SERVICES AND ITS SUBSIDIARIES, INCLUDING
FIRST COMMAND BANK AND FIRST COMMAND FINANCIAL PLANNING, HELP
AMERICAN FAMILIES BUILD WEALTH, REDUCE DEBT, AND PURSUE THEIR
FINANCIAL GOALS AND DREAMS. THE COMPANY’S FINANCIAL ADVISORS
FOCUS ON CONSUMER BEHAVIOR AS THE FIRST AND MOST POWERFUL
DETERMINANT OF RESULTS. BY PROVIDING ADVICE AND COACHING, THEY
HAVE BUILT LASTING RELATIONSHIPS WITH HUNDREDS OF THOUSANDS OF

CLIENT FAMILIES SINCE 1958.

Leading the company is a Navy vet-
eran who talks about how important
“passion,” “shared mission,” “values,”
and “abundance of life” are to First
Command’s employees and the men,
women, and families they serve. Scott
Spiker joined First Command Finan-
cial Services in September 2007, be-
coming the first chief executive officer
recruited from outside the company.
Spiker has more than 25 years of ex-
perience in the investment and finan-
cial services industries, and has held
top leadership positions in a number
of major corporations.

Before joining First Command, Spiker
served as CEO of two health insurance
companies and an employee-benefit
consulting and brokerage company.
Earlier in his career, he spent six years
with Dain Rauscher, now RBC Wealth
Management USA. As president of the
Business Services Group, he oversaw
the company’s corporate service func-
tions, including investment advisory
and retirement, operations, technology,
and marketing. Additionally, he served
in senior leadership positions at Nor-
west Corporation (now Wells Fargo and
Company) and Mark Twain Bancshares.

Spiker graduated from the United
States Naval Academy in 1977, and
holds an MBA in marketing and
finance from the University of Chi-
cago’s Booth School of Business.

Spiker learned a valuable lesson
in the Navy. “The wonderful lesson |
learned along the way was how im-
portant a sense of mission is, as well
as how important it is to serve a cause
bigger than yourself,” he said. “That’s
what | experienced in the Navy, and
that’s the kind of career | wanted to
have in the civilian world.”

The connection between First Com-
mand and the military began in the
early 1950’s. Air Force Lieutenant
Colonel Carroll Payne was work-
ing closely with the families of sev-
eral crewmembers killed in a training
flight. He realized that the survivors
would face financial challenges, and
wondered how he could help other

» o«

military families avoid the same fate.
In 1958, he began laying the ground-
work for the company that would be-
come First Command.

“That need to help military families
is still our focus today,” Spiker said.
“Most of our employees have a mili-
tary connection, whether they retired
or separated from the service or are
military spouses. They have said, ‘I've
been given the gift of abundance, and
now | want to pay it forward. ”

The good news for servicemembers
who are considering civilian careers —
and for retirees and military spouses —
is that First Command is hiring, in a big
way. “We are looking to recruit military
veterans and spouses as the next
generation of First Command financial
advisors,” Spiker said. “Our goal is to
recruit more than 2,100 in five years.”

Those new hires will have a huge
opportunity to help the military com-
munity. “We are seeing a growing
demand for our face-to-face service
delivered in the communities where
servicemembers live and work,” said
Spiker. “That demand is driven by a
military population that is struggling
financially. We see that 37 percent
have credit card balances of $10,000
or more, less than half participate in
the Thrift Savings Plan, and only 26
percent are satisfied with their per-
sonal financial situation.”

Hiring from the military community is
important because servicemembers
and veterans best understand the
needs and challenges of those who
are part of that same community.
“These families are facing unique per-
sonal finance challenges,” Spiker said.
“Lengthy and frequent deployments
during 10 years of war have taken a
physical, emotional, and financial toll.
Looming defense budget cuts threat-
en current and retirement military
benefits/compensation and career op-
portunities. A weak job market faces
veterans and active-duty personnel
looking to transition into the broader
civilian workforce.”

“In our daily work of coaching men

6 | SEARCH & EMPLOY® JANUARY+FEBRUARY 2014

ABOVE | First Command advisors primarily serve military families and federal employee clients.
LEFT | Scott Spiker » First Command CEO
PHOTOS COURTESY OF FCFS

and women in pursuit of financial se-
curity, we see how these challenges
create insecurity and crisis in the lives
of military families. Many struggle with
personal-finance challenges related
to monthly budgeting, emergency
savings, and debt. And today’s wor-
ries are exacerbated by uncertainties
regarding long-term career options
and future fiscal health.”

The company has found that former
military members and spouses work
well with current military families.
“Since 1958, First Command has
consistently sought out veterans to
serve the financial planning needs of
American military families,” said Spik-
er. “Today, roughly three out of five
First Command financial advisors are
former servicemembers or spouses
of current or former servicemembers.”

In addition to speaking the language
of the military and understanding
about deployments and other military
challenges, Spiker believes that the
qualities veterans posses make them
ideal for working at First Command
and elsewhere. “Veterans possess
leadership skills, discipline, and valu-
able people-friendly traits that have
been prescreened and tested by their
military service, making them ideal
candidates for many careers,” he said.
“They display integrity, discipline, ser-
vice, willingness to collaborate, and
entrepreneurial spirit.”

Careers as First Command finan-
cial advisors offer veterans and their
spouses plenty of opportunity. “Their
high levels of drive and personal re-
sponsibility, as well as their need to
think creatively in stressful situations,
can make them ideal candidates for

sales and management,” Spiker said.

“At First Command, we find veter-
ans are ideally suited for meaningful
careers in the financial planning pro-
fession,” said Spiker. “The position of
financial advisor is a natural fit.” Part
of the reason is that a career at First
Command enables veterans to stay
in touch with the military. “Our advi-
sors have meaningful relationships
with their clients, helping them pursue
their goals and dreams,” Spiker said.
“They stay connected to the military —
moving from ‘serving your country’ to
‘serving those who serve.”

The financial advisors also have a lot
of flexibility, something that service-
members may not have enjoyed the
military. “We have offices near military
installations all over the country, so
veterans can pick the location where
they have the best connections,” said
Spiker. “They get to be their own boss.
They set their own hours, build their
own business, and define their own
goals. Compensation and recognition
are based on the advisors’ own suc-
cess in serving their client families.”

“Our business model is designed to
help veterans build trust with new mili-
tary clients. We offer middle-income
military servicemembers (E-6 and
above) a complimentary initial finan-
cial plan. Why? Many military families
would like face-to-face financial coach-
ing, but do not seek it out because
they assume it is out of their reach. A
complimentary plan offer removes the
perception of a financial impediment
and demonstrates that you put their
needs first.”

Spiker offers advice to servicemem-
bers who are starting to consider a

post-military career. “First, get a good
feel about what you want to be do-
ing,” he said. “What are you passion-
ate about? What are you good at? It's
important to ‘know thyself’ Then find
companies that value what you bring.
And start canvassing the world for
opportunities that matter. Then start
building a network of people who you
admire, people who have successfully
made the transition. Those people will
help you if you ask. People are willing
to help out. Use that resource.”

With 172 offices around the world,
including Europe and Guam, Spiker is
confident that there is a location suit-
able for any veteran who wants to work
at First Command. But it does take a
particular kind of person to succeed.
“We can teach the technical aspects of
the job to anyone who wants to learn,”
he said. “But being a financial advisor
goes well beyond that. To be success-
ful in that position, people have to have
an entrepreneurial spirit and want to
build their own business. They also
have to like people and be confident in
reaching out to say to strangers, ‘l can
help you down your path.””

There are many ways to find out
more about a career at First Com-
mand, but Spiker recommends reach-
ing out to a local office. “If you want
to learn more about pursuing a career
as a First Command financial advisor,
check out our website or visit us at
one of the many job fairs and career
events we participate in across the
country,” he said. “Of course, the best
way to learn about us is to talk to us.
Find a First Command office in your
area. Ask to speak to the district advi-
sor. We’'d love to get to know you.”

WWW.RECRUITMILITARY.COM

ABOVE | First Command’s Home Office in Fort Worth, Texas.
LEFT | Jim McNair » Army Veteran
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First a Client,
then an
Employee

im McNair wants to help military

families avoid the same mistakes

he made when he was a young offi-

cer. “When you’re young, you think

that you’re going to live forever,”
he said. “Setting up a sound financial plan
that covers all avenues and helps long- and
short-term isn’t usually on your mind. But
that’s when it needs to start.”

McNair joined First Command Finan-
cial Services as a financial advisor in
December 2011. He had just retired
from the United States Army — as a
lieutenant colonel, after a 26-year ca-
reer. He had served as a fire support
officer in the 75th Ranger Regiment
and in four tactical divisions. His ca-
reer had included combat duty in Iraq
and staff duty at the Pentagon and in
NATO.

McNair holds a bachelor of arts
degree in mathematics from the
University of Texas and an MBA from
Oklahoma City University’s Meinders
School of Business. He also holds
Series 7 (general securities repre-
sentative) and 66 (financial advisor)
securities licenses, as well as state
licenses for life insurance and health
insurance.

At First Command, he works with his
clients to develop personalized finan-
cial plans that reflect their values, ad-
dress their priorities, and support their
goals. Each plan includes recommen-
dations for specific financial products
and services. And he is ready to help
clients pursue their goals through a
lifetime financial journey.

McNair had been a client of First
Command before he joined the
company. He liked the company and
what it did for him. It also helped that
being a financial advisor with First

WWW.RECRUITMILITARY.COM

Command would enable him to stay
in touch with the Army community.
“| retired from the Army at Fort Riley,
and we wanted to stay in the area,”
he said. “But what makes it really
special is that | am still able to serve
the military. Most of my clients are on
active duty; 80 percent or more are
active duty or retired.”

McNair knows that having military
connections is important to success
— and so is having the right person-
ality and background. “You need to
have initiative and a personal will to
succeed,” he said. “That’s important
for anyone coming to this career,
because there is a lot to learn. You
have to believe in the product, and as
a former client | had that. But it’s also
important to not be bashful. There
has to be an eagerness to share and
a willingness to approach people.
Most servicemembers should have
that covered.”

Being a military retiree certainly
helps when it comes to communi-
cating with military clients. “We can
speak the same language and relate
the concepts in a straightforward way
that they can understand,” he said.
“But having a military background
also gives me a lot of credibility. | can
say, ‘I've walked in your moccasins,
and they know I've been where they
are now.”

McNair finds satisfaction in help-
ing military families. “I know military
life is tough,” he said. “There are a
lot of challenges. So knowing that |
helped them even a little bit is a huge
reward.”

He also likes being in charge of his
own success. “l work a lot of hours,
but | can control my own schedule,”
he said. “I can pinpoint times that are
important to me and protect them. |
choose when | want to work.”

But it goes beyond setting a schedule.

“I've got things to accomplish. | see
the challenges and opportunities
in front of me. I'm the one in control
of making things happen. Once |
make those things happen, | get well
rewarded. For a person who is self-
driven, this is a great job. I'm excited
to go to work every day.”

When McNair started to look at post-
military employment, he took a look
at others who had successful transi-
tions. “One of the things | did was to
observe others who retired or sepa-
rated ahead of me and assess their
ease of transition, their economic
success, the impact on their family,
and quality of lifestyle,” he said. I
had an idea that | wanted to work
in a business-related field, so | took
advantage of educational opportuni-
ties when | was in uniform, earning an
MBA while on active duty and learn-
ing all | could about what it would be
like to run a business.”

McNair wishes he had done one
thing differently when he was consid-
ering his next career step. “As a client
of First Command while in the Army,
| had the opportunity to witness first-
hand the type of help those advisors
provided to military families,” he said.
“This made a significant impression on
me, and it was something I had in mind
when | was offered this opportunity. |
suppose one thing | would do differ-
ently is to begin attending job fairs as
early as two years before separation in
order to gain the experience of being
in front of potential employers.”

His advice for servicemembers think-
ing about post-military careers is to
think outside the box. “l would sit down
with those closest to you and first of all
determine what type of work or service
would you like to do,” he said. “Then
begin to explore opportunities and
obtain the necessary training or edu-
cation. | would advise servicemembers
to look beyond what | would call the
default options: defense contractor
or government employee. Although
these are great career fields with good
opportunities, one should not limit his
or her choices to those areas. Veter-
ans have a wealth of talent to offer,
and many potential employers would
benefit from their experience, training,
and leadership.”©

FirstCommand
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The financial services and insurance firms listed below have demonstrated their commitment to recruiting vet-
erans by using RecruitMilitary products and services. We encourage men and women with military backgrounds
who are interested in careers in financial services and/or insurance to consider these organizations. Readers do
not have to type the URLs listed below in their address bars. A PDF of this issue with live links is at http://recruit-
military.com/search-and-employ.
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American Income Life

Bank of America

Capital One

First Command Financial Services
PNC Bank

Prudential Financial

State Farm Insurance

USAA

U.S. Bank

Wells Fargo Bank

Aflac

AlG Life and Retirement
Allianz Life Insurance

Allstate

Ally Financial LLC

American Express

American Family Insurance
Ameriprise Financial Services
AXA Financial Advisors
Barclaycard

BlackRock, Inc.

Blue Cross Blue Shield

BNY Mellon

Chase

Citigroup

Citizens Financial Group
Combined Insurance
Computershare

COUNTRY Financial

Discover Financial Services
Eastern Bank

Edward Jones

Exeter Finance Corp

Farmers Insurance Group
Federal Reserve Bank

Federal Reserve Bank of Dallas
Federal Reserve Bank of Philadelphia
Federal Reserve Bank of San Francisco
Fifth Third Bank

First Investors Corporation
Liberty Mutual Insurance Group
Lincoln Financial Group

M&T Bank

MasterCard Worldwide
McGraw-Hill Financial

MetLife

MidFirst Bank

Morgan Stanley

Mutual of Omaha

Nationwide Insurance

New York Community Bancorp
New York Life

Northwestern Mutual Financial
Pearre and Associates, Inc.
PMA USA

Primerica Financial Services
Quicken Loans

Regions Financial Corporation
Sallie Mae

Santander Consumer USA Inc.
Stockyard Bank & Trust

TD Ameritrade

1D Bank

Tinker Federal Credit Union
Travelers Insurance

United Lender Services Group
Unum

Veterans United Home Loans
Visa

Wachovia Corporation

Waddell and Reed

Washington National Insurance Company
Watkins Meegan LLC

Western & Southern Financial Group, Inc.
Woodmen of the World

www.ailcareers.com/
http://careers.bankofamerica.com/military/
www.capitalone.com/careers
www.wehireleaders.com
www.pncsites.com/careers/military/
www.jobs.prudential.com
www.myagencycareer.com
Wwww.usaa.com/careers
www.ushank.com/careers
http://wellsfargo-veterans.jobs/jobs/

www.aflac.com/agents/default.aspx
www.agla.com/lifeinternet2000/careerweb.nsf/contents/index
www.computershare.com/us/about/Pages/careers.aspx
www.allstate.com/careers.aspx
www.ally.com/about/careers/
http://careers.americanexpress.com/
www.amfam.com/about-us/careers/default.asp
www.joinameriprise.com/careers
www.axa-equitable.com/axalcareers/jobs.html
www.joinbarclays.com/
www.blackrock.com/corporate/en-us/careers
www.hcbs.com/careers/
www.bnymellon.com/careers/military.ntml
www.careers.jpmorganchase.com/career/careerhome
wwuw.careers.citigroup.com/Careers/
www.citizenshank.com/careers/
www.combinedinsurance.com/careers
www.computershare.com/us/about/Pages/careers.aspx
www.countryfinancial.com/careers
http://mydiscovercareer.com/home.aspx
www.easternbank.com/site/about_us/careers/Pages/careers.aspx
www.careers.edwardjones.com/us/
www.exeterfinance.com/career-openings.aspx
www.jobs.farmers.com/
www.federalreserve.gov/careers/default.htm
www.dallasfed.org/careersfindex.cfm
www.philadelphiafed.org/careers/
www.frbsf.org/careers/

www.53.com/careers/
www.firstinvestors.com/content/careers.php
www.libertymutualgroup.com/insurance-careers
www.lincolnfinancial.com/careers
www.mtb.com/careers/Pages/CareersMT.aspx
www.mastercard.com/corporate/careers/
www.mhfi.com/careers

www.metlife.com/careers
www.midfirst.com/CareerCenter/
www.morganstanley.com/careers
www.mutualofomaha.com/careers/
www.nationwide.com/careers/nationwide-jobs.jsp
www.mynych.com/Careers/Pages/Careers.aspx
www.newyorklife.com/careers
www.northwesternmutual.com/career-opportunities/
http://pearreandassociates.com/Careers/Opportunities/FinancialServicesProfessionals.aspx
http://PMAUSAinc.com
www.primerica.com/public/our-story.html
www.quickenloanscareers.com/
www.regions.com/about_regions/careers.rf
www1.salliemae.com/about/careers_sm/
https://santandercareers.silkroad.com/
www.syb.com/about/about-us-careers
www.amtd.com/careersfindex.cfm
www.tdbank.com/careers/careers.html
www.tinkerfcu.org/index.php/employment/
www.travelers.com/about-us/careers/index.aspx
www.ulsnow.com/contact-us/careers/
www.unum.com/Careers/
www.veteransunited.com/about/careers/
http://jobs.visa.com/content/military/
www.wellsfargo.com/wachovia/careers
www.waddell.com/corpcareer/default.aspx
http://PMAUSAinc.com
www.watkinsmeegan.com/careers/Pages/default.aspx
http://westernsouthern.com/careers/
www.woodmen.org/inside.cfm?main_menu_id=7&Page_ld=403
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Curtis Johnson Dawn Byers

FOM Department ARC Department

U.S. Army National Guard U.S. Army Reserve

(Active) (Active)

Peter Vogel Jacqueline Wicks-Callahan
Pathology Department Pharmaceutical Sciences
U.S. Air Force/Army (Ret.) Department

U.S. Navy (Ret.)

www.Stjude.org/jobs
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EMAIL
VETERANSFORHIRE@APIGROUPINC.US

Ask about our Veteran’s Rotational Program and highly
selective Leadership Development Program.

www.apigroupinc.com

Cures don’t just happen.

They demand collaboration. Dedication. Enthusiasm. Teamwork.

At St. Jude, dedicated individuals team up to advance cures and
means of prevention for catastrophic diseases in children. If you have
the enthusiasm and want to join a team that collaborates for a greater
cause, St. Jude is the place for you.

St. Jude is committed to hiring the best and the brightest veterans to
maintain our culture of excellence. We offer a wide range of professional
opportunities in the following areas —Administration, Basic and Clinical
Research, Nursing Services, Information Sciences and Allied Health.

Visit our Web site at www.stjude.org/jobs to apply for open positions.
St. Jude offers a competitive salary and an excellent benefits package.

St. Jude Children’s Research Hospital: a veteran-friendly employer

Ranked in the top 10 best places to work in academia by The Scientist yearly since 2005.
Named the nation’s No. 1 pediatric cancer care hospital by Parents magazine, 2009.
Named the nation’s best children’s cancer hospital by U.S. News & World Report, 2010. Research Hospital
Named to FORTUNE magazine’s 100 Best Companies to Work For yearly since 2011. ALSAC - Danny Thomes, Founder

St. Jude Children’s

An Equal Opportunity Employer — © 2012 St. Jude Children’s Research Hospital-Biomedical Communications.
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USAA is proud to be the
Exclusive Provider

of Insurance and Financial Services
for RecruitMilitary members

RECRUIT ILITARY"

Get the card that
works harder for you
and RecruitMilitary.

RecruitMilitary Members:
Get 2,500 rewards points

after your first purchase?

Sign up for the RecruitMilitary USAA Rewards™
World MasterCard® and take advantage of:

« No annual fee'
« Variable purchase APR as low as 10.9%'

« 0% introductory APR for 12 months on balance transfers and
convenience checks made in the first three months after account opening
(10.9% to 25.9% variable APR on these balances after 12 months)’

USAA Bank, which is dedicated to serving the military community,
helps make it easier to support RecruitMilitary.

Apply today.

usaa.com/recruitmilitarycc | 855-862-5627 S

Insurance Banking Investments Retirement Advice We know what it means to serve?®

USAA means United Services Automobile Association and its insurance, banking, investment and other companies. USAA products are available only in those jurisdictions where
USAA is authorized to sell them.

10ffer subject to approval. As of 12/1/13, regular APRs on purchases, cash advances and balance transfers are 10.9% to 25.9%, depending on your credit history and other factors, and will vary with the market based on
the Prime Rate. There is a transaction fee of 3% on cash advances (5200 maximum on each balance transfer and each convenience check) and 1% on foreign transactions. Rates and fees subject to change. Please contact us for
the most current information. If based on your credit history and other factors, you qualify for a credit limit under $5,000, you will receive a Platinum Card with the same rates and fees. 2Earn 1 point for every $1in purchases.
Rewards points terminate if account is closed or delinquent or if rewards program ends. Other restrictions apply. USAA Rewards Program terms and conditions will be provided with your card. Purchase of a bank product does
not establish eligibility for or membership in USAA property and casualty insurance companies. RecruitMilitary receives financial support from USAA for this sponsorship.

Credit cards issued by USAA Savings Bank and administered by USAA Federal Savings Bank, both Member FDIC. © 2014 USAA. 149939-0114
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Connected
in Service

USAA

HTTP://WWW.USAA.COM/CAREERS

ICHAEL SCHOLL had just

returned from a year-long

deployment in Afghani-

stan. He got engaged to

his girlfriend, and started
planning his separation from the military.
Big changes were happening fast. Maybe
a little too fast.

“lt was harder than | expected to find a
job,” said Scholl, who served four years as
an Army infantry officer. “One of my biggest
challenges was translating my military skills in
a way that made sense to civilian employers.”

Thousands of highly-trained military per-
sonnel face an emotional and financial strug-
gle as they transition to civilian life. Costs of
living are higher, and necessities such as
health insurance need to be replaced, yet
there is fierce competition for jobs — espe-
cially the ones with attractive benefits.

“I knew | needed to get a job, but | didn’t
want to settle for just any job,” said Scholl.
“l wanted to do something that gave me a
sense of purpose and value.”

After several months of fruitless job-
hunting, Scholl registered with RecruitMili-
tary and attended a job fair in Tampa. And
there he met representatives from USAA,
a Fortune 500 financial services organiza-
tion serving the military community. He was
hired and trained as an auto insurance ad-
juster, working with USAA members to re-
solve their claims.

“Because USAA is already so familiar
with the military lifestyle, they understood
how the skills | learned in the Army could
be valuable to the company and its mem-
bers,” said Scholl. This level of understand-
ing is one reason that USAA received the
Lee Anderson Veteran and Military Spouse
Employment Award from the U.S. Cham-
ber of Commerce Foundation’s Hiring Our
Heroes program in November 2013. Hiring
Our Heroes bestows this award for “overall
excellence in hiring and retaining veterans,
transitioning service members, and military
spouses.”

(XX 4
BRIDGING THE GAP

USAA’s service to the military community
extends far beyond recruiting veterans to
work there. USAA's primary mission is to
facilitate the financial security of its mem-
bers by providing a wide range of financial
services and products, and a big part of

Patla Sy ichasd
Smith LN\ schon

MICHAEL SCHOLL » ARMY VETERAN
PHOTOS COURTESY OF USAA

that effort is to help families make a smooth
transition between the military and civilian
worlds.

“The military does a great job with its own
transition assistance programs, and we feel
we can augment those efforts from the civil-
ian side,” said Eric Engquist, another Army
veteran who leads USAA’s Military Transi-
tions team. “Our focus is on educating and
guiding members toward being financially
prepared for separation.”

USAA members can take advantage of
several free tools and services as they put
together their separation plan. These in-
clude an interactive Separation Checkilist,
which helps guide users through suggest-
ed preparations involving their job change,
moving plans, savings and investments, in-
surance, education opportunities, and oth-
er aspects of the transition. To supplement
the checklist, USAA offers a Separation As-
sessment Tool, which helps users research
costs of living as a civilian and helps them
determine whether their finances are ready
for the change.

USAA also conducts transition workshops
at major military installations, and employs
a team of transition specialists who are on-
call to answer questions and offer guidance
at any time, and is the preferred credit card
provider of RecruitMilitary.

*e e
TIMING IS EVERYTHING

Whether they are seeking a job at USAA
or elsewhere, Engquist urges servicemem-
bers to start planning their transition as

early as possible. “Most military members
underestimate how hard it is to separate,”
he said. “The transition can be extremely
stressful, and the best way to handle it is to
make a thorough plan far in advance.”

Scholl agreed, but acknowledged that
sometimes planning is easier said than
done. “When | was in Afghanistan, there
wasn’t time to think about that stuff. It had
to wait until | got home,” he said. He started
his planning process about six months be-
fore his separation date, but wishes he had
even more time.

“You can’t assume it's going to be easy.
Take advantage of whatever resources are
available, inside the military and externally,”
he said. “If | had gone through RecruitMili-
tary right away, | probably would’ve had a
job much sooner.”

With the rocky transition behind him, how-
ever, he is happy to be in a place where
his service to the country is not just appre-
ciated — it is embraced. “I grew up in the
military and it’s a big part of who | am,” said
Scholl, whose father served for 31 years. “I|
love working for USAA because | can main-
tain that connection, working with military
families every day.” ©

Use of the term “member” or “membership” does not convey any eligibility rights for auto and property insurance products, or legal or ownership rights in USAA. Credit cards provided
by USAA Savings Bank, other bank products by USAA Federal Savings Bank, both Member FDIC. USAA means United Services Automobile Association and its insurance, banking, invest-
ment and other companies. Banks Member FDIC, Investments provided by USAA Investment Management Company and USAA Financial Advisors Inc., both registered broker dealers. The
trademarks, logos and names of other companies, products and services are the property of their respective owners. No Department of Defense or government agency endorsement.
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Honor.
Courage.
Commitment.
Integrity.

ge.com/veterans

imagination at work
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CONTINUED FROM PAGE 2

the number and type of mutual and hedge
funds and the amount of assets invested in
these funds increase, companies will need more
financial analysts to research and recommend
investments.

To become a financial analyst, a strong aca-
demic background is essential, including courses
such as finance, accounting, and economics. A
Chartered Financial Analyst (CFA) certification or
a master’s degree in business or finance signifi-
cantly improves an applicant’s prospects.

.
FINANCIAL MANAGERS

Almost every firm and government agency
employs at least one financial manager. The
duties include overseeing the preparation of
financial reports, direct investment activities,
and the implementation of cash management
strategies. The duties vary with the managers’
specific titles, which include controller, trea-
surer or finance officer, credit manager, cash
manager, risk and insurance manager, and
manager of international banking.

Financial institutions such as commercial
banks, savings and loan associations, credit
unions, and mortgage and finance companies
employ additional financial managers. Those
personnel oversee functions that include lend-
ing, trusts, mortgages, and investments; and
programs that include sales, operations, and
electronic financial services. These managers
may solicit business, authorize loans, and
direct the investment of funds.

Financial managers play an important
role in mergers, consolidations, and global

expansion. Those areas require extensive,
specialized knowledge to reduce risks and
maximize profit. Companies are increasingly
hiring financial managers on a temporary basis
to advise senior managers on such matters. In
fact, some small firms contract out all of their
accounting and financial functions.

A bachelor’s degree in finance, accounting,
economics, or business administration is the
minimum academic preparation for financial
managers. Many employers now require gradu-
ates with a master’s degree, preferably in busi-
ness administration, finance, or economics.

The BLS expects employment of financial
managers to grow by 9 percent from 2010
to 2020. This is slightly slower than average.
Regulatory changes and the expansion and
globalization of companies will increase the
need for financial expertise and drive job
growth. As the economy expands, both the
growth of established companies and the
creation of new businesses will spur demand
for financial managers. The best news may be
that most financial managers make more than
$100,000 a year.

As with other managerial occupations, job
seekers are likely to face competition; the num-
ber of job openings is expected to be less than
the number of applicants. Candidates with ex-
pertise in accounting and finance—particularly
those with a master’s degree or certification—
should enjoy the best job prospects. An under-
standing of international finance, derivatives,
and complex financial instruments is important.
Excellent communication skills are essential
because financial managers must explain and
justify complex financial transactions.

A DESIRE TO SUCCEED
» Santander Consumer USA «
L 2R 2
www.santanderconsumerusa.com
https://santandercareers.silkroad.com/

ANTANDER CONSUMER USA (SCUSA) is

an automotive finance company head-

quartered in the Dallas/Fort Worth area,
with an additional location in the Denver market.
The principal owner of the company is Santander
S.A.,, one of the largest banking institutions in
the world. SCUSA has grown rapidly in the last
several years through acquisitions of automotive
portfolios from companies such as Citi, HSBC,
GE, and Triad Financial.

SCUSA has taken a proactive approach to re-
cruiting veterans. With service as a core value, the
company is sourcing candidates through veteran
organizations such as the 100,000 Jobs Mission
(JPMorgan Chase) and RecruitMilitary. Since initiat-
ing its veteran recruiting efforts, SCUSA has hired
more than 50 former or current military personnel.

SCUSA’s core values include performance, respect,
and excellence; and the company finds that veterans
frequently bring those intangibles to their work. In ad-
dition, veterans understand the value of hard work.

One reason SCUSA is a great company for
veterans is that it respects family and believes in
providing its associates a good work/life balance.
In addition, the company has a casual corporate
environment, which is great for people from di-
verse backgrounds and life experiences.

A VETERAN SUCCESS » CHRISTOPHER WAHL

Christopher Wahl spent four years in the Marine
Corps, separating as a lance corporal. His main
responsibilities in the Marines were as a Motor T
Mechanic and MIMMS (Marine Corps Integrated
Maintenance Management System) Clerk.

He joined SCUSA in 2010, and is now an assis-
tant property manager there. He is responsible
for facilities general maintenance and repairs;
mechanical and electrical operations; imple-
menting emergency procedures and conducting
quarterly drills; and maintaining vendor relation-
ships and overseeing vendor production. Or, in
his words, he “coordinates maintenance and
repairs within the facility in a way so that it does
not impact production.”

SCUSA promoted Wahl from facility coordina-
tor Ill to assistant property manager in 2013. The
company thought so highly of his performance
and dedication to SCUSA that it relocated him
and his family from Denver to its Texas head-
quarters. Since that time, Wahl has implemented
many projects, including an analysis of facility-
related services to achieve best product/pricing
for all company facilities.

Wahl credits his military background for much of
his success. “| took what | learned as a mechanic
in the Marines and applied it to my first job after
my end of active service, along with the skills of
organization, discipline, and respect,” he said.
“My first job was performing on-site preventative
maintenance for fleet vehicles. The procedures

We need people who understand excellence.

And we think that’s you.

At Santander Consumer USA, we are growing, and

we intend to find the best people to join
our teams. We're betting that you know exactly
what that means. Give us a call.

Goto

strength, integrity, ingenuity, fortitude, and we know that you do, too.

Join us. Apply today.

1 F
‘h. And let's get started on an amazing future.
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SantanderCareers.com

SantanderCareers.com

A future worth building

We are committed to hiring veterans to join and lead our world-class
teams in every department. We have no doubt that among the ranks
of those who have honorably served, we will find people who will
bring great strengths, talents and qualifications to the table. We value

& Santander

CONSUMER USA
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and practices | produced and implemented were
a great asset for me to quickly advance in this job.”

He found that his military experience also
contributed to his customer-service and project-
management skills. “The organization, team-
work, respect, and discipline | learned in the mili-
tary have helped me throughout my life outside
of the Marines,” Wahl said. “I have implemented
all of these into my everyday life as well as my
career. The administrative skills | learned have
helped me to maintain a high level of customer
service and see to it that my team stays on track
to complete every task in a timely manner.”

Wahl likes working at SCUSA because it re-
wards people who have a desire to succeed.
“Santander is a good company to work for be-
cause of its focus on its people and teamwork,”
he said. “They are always looking for those who
have a drive to advance themselves within the
company and advance the company as a whole.”

Wahl advises current servicemembers to have
an open mind when looking at post-military ca-
reer options. “Strive toward what you want to do
in life,” he said. “Keep an open mind, and remem-
ber that you may have to start low to achieve
the goals you are looking for. Always keep your
training in mind, as it will help not only in your
career but in your everyday life.”

Planning ahead is also key, according to Wahl.
“Cross-train as much as you can in the field you
expect to pursue once your active service is
over,” he said. “This will help make the transition

back into civilian life much easier.”

As for working at SCUSA, Wahl said to re-
member what veterans learned in the military.
“Dedication and teamwork are the keys to suc-
cess within Santander,” he said. “Remember the
discipline and training you learned in the military,
as it will take you far”

INTEGRITY AND LOYALTY
» Wells Fargo & Company «

L R 4
https://wellsfargo.com/careers/military-veterans
http://wellsfargo-veterans.jobs/
http://blogs.wellsfargo.com

WELLS FARGO & COMPANY is a nationwide,
diversified, community-based financial services
company with $1.4 trillion in assets. Founded in
1852 and headquartered in San Francisco, the
company provides banking, insurance, invest-
ments, mortgage, and consumer and commercial
finance through more than 9,000 stores, 12,000
ATM'’s, and the Internet — and has offices in more
than 35 countries to support customers who con-
duct business in the global economy. With more
than 270,000 team members, Wells Fargo serves
one in three households in the United States. The
company was 25th in Fortune magazine’s 2013
rankings of America’s largest corporations.

Wells Fargo has made a concerted effort in the
past two years to tap more military talent, and the

CONTINUED ON PAGE 15 »

A CAREER THAT
GIVES BACK TO THOSE
WHO HAVE GIVEN
THEIR ALL.

JOIN THE TTX TEAM. Headquartered in Chicago with locations throughout the country,
TTX specializes in fleet management, logistics support, inspection, repair and preventive
maintenance of freight railcars. Positions available immediately in Kansas City, KS.

Benefits:

 Full Time Positions
 Paid Vacations

* Paid Holidays

» Medical Coverage
* Incentive Plan

* Dental Coverage

* Railroad Retirement

* 401K Plan

* Tuition Reimbursement

» Supplemental Military Pay

For more information, please contact Adam Gianopolus at
adam.gianopolus@ttx.com or visit www.ttx.com
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Thank you for your
service!

GCO®

The GEO Group, Inc.®

HIRING HEROES NATIONWID

GEO offers challenging and rewarding career opportunities individuals who are: E-' E

* Transitioning from military to civilian life
* Veterans or prior military service members
* Members of the National Guard or Reserve E

Scan to apply online.

866.301.4436, EXT 5863 | www.geogroup.com/hiringheroes | www.jobs.geogroup.com

Equal Opportunity Employer
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NOW' IS THE TIME

TO PURSUE

— YOUR CREATIVE GOALS! —

If an artistic career is what you desire for the next phase of your life, The Art Institutes system
of schools can provide you with the tools to make your goals a reality. We offer stimulating,

hands-on programs in DESIGN, , FASHION, and CULINARY—and all of them
are focused on preparing you to enter the booming creative economy of tomorrow.*

Let us help you transform your talent into marketable skills for your future. Explore all of the
exciting possibilities by visiting us at Artinstitutes.edu :oday!

*Based on information from the U.S. Bureau of Labor Statistics for Job Growth from 2012-2022: 15 million of tomorrow's jobs are in the creative fields.

The Art Institutes is a system of over 50 schools throughout North America. Programs, credential levels, technology, and scheduling options vary by school, and employment opportunities are not guaranteed.
Financial aid is available to those who qualify. Several institutions included in The Art Institutes system are campuses of South University or Argosy University. Administrative office: 210 Sixth Avenue, 33rd Floor,
Pittsburgh, PA 15222 ©2013 The Art Institutes International LLC. OH Registration # 04-01-1698B; AC0165, AC0080; Licensed by the Florida Commission for Independent Education, License No. 1287, 3427, 3110, 2581.

AiThe Art Institutes*

CREATE TOMORROW

.
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company continues to make gains. In addition,
the online career community Career Bliss ranked
it recently as one of the happiest places for vet-
erans to work.

Katie Killius of Wells Fargo Enterprise Talent
Acquisition attributes the company’s success to
strong partnerships with veteran organizations
and an increased awareness among recruiters
and hiring managers. “Wells Fargo’s commitment
to hiring veterans is one that is taken very seri-
ously by our leaders and team members, and is
backed by measures to hire and retain military
servicemembers,” she said. Those measures
include:

B actively participating in local community events
through Wells Fargo’s markets and virtually na-
tionwide.

B helping team members understand how mili-
tary skills can align with career opportunities at
Wells Fargo.

B supporting new veteran team members with
employee resource groups and mentors.

A VETERAN SUCCESS » JULIE O'HARA-HARVEY

Julie O’Hara-Harvey of human resources joined
Wells Fargo from the Army in 1995. “My service
in the Army involved partnering with individuals
regardless of race, gender, geographic origin,
ethnicity, religion, capabilities, and economic sta-
tus,” she said. “My military training enabled me to

WWW.RECRUITMILITARY.COM

develop a strong value system, good work ethic,
and a level of integrity and loyalty that | draw on
every day at Wells Fargo.”

O’Hara-Harvey said she developed her leader-
ship and project-management skills in the Army
— skills that have helped her in the civilian work-
place. “My military occupation code (MOC) was
a 76V — Warehouse Specialist initially, and then
| transitioned into a Military Police (MP) Company
as the Absent Without Leave (AWOL) Appre-
hensions clerk,” she said. “My duties in the MP
company afforded me the opportunity to work in
private investigations, work as a mail clerk, and
purchase/buy security monitoring equipment for
the company. Also, | took advantage of computer
classes offered at my military station of duty in
addition to taking college classes and correspon-
dence courses to continue my education while
on active duty.”

She said that developing a wide range of skills
while in the military will help when seeking civil-
ian employment. “| would advise anyone who
is doing what | did in the military to accept job
opportunities in addition to their MOC when pre-
sented, because it will help broaden his/her work
experience and can be beneficial in the civilian
workforce,” she said.

She also said to get started early on a civilian career.
“Don’t wait until you exit the military to begin working
on your employment skills for a desired career. If you
have a passion for a specific career path, pursue
your passion while in the military.”

The skills she developed in the military come in
handy every day. “My leadership and project-man-
agement skills have enabled me to accomplish
tough projects at work,” O’Hara-Harvey said. “The
military trains soldiers to overcome obstacles with
strict discipline while conquering the mission and
being readily adaptable to changes. This type of
drive and motivation is powerful in the workforce.
My ability to take the initiative was enhanced by
the military; and it has enabled me to tap into my
inner creativity, tackle persistent problems, and
implement solution-oriented processes, capitalize
on opportunities, and create ways to improve cus-
tomer services and the work environment.”

She also applies her experience in working with
people from all walks of life. “During my enlistment
in the United States Army, | learned to partner with
individuals regardless of race, gender, geographic
origin, ethnic background, religion, economic sta-
tus, mental, physical, and attitudinal capabilities,”
she said. “This has helped me to develop a strong
value system, work ethic, and an unparalleled level
of integrity and loyalty.”

She believes that Wells Fargo is a great place
for veterans to work because it does so much
for its former military employees — as well as the
military itself. “Wells Fargo is committed to hir-
ing, promoting, and retaining veterans, veterans
with disabilities, and active military personnel,”
O’Hara-Harvey said. “In addition, Wells Fargo
has a Veteran’s Team Member Network which is
made up of thousands who share an interest in
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veterans’ matters, and promotes greater aware-
ness and job development within the veteran
community. Wells Fargo has a customized JOBS
Military Crosswalk technology platform that al-
lows job seekers to use their Military Occupation
Code to identify relevant and appropriate career
opportunities with Wells Fargo.

“In November 2012, Wells Fargo made a $35
million financial commitment to support military
servicemembers and veterans: helping active-duty
servicemembers and veterans achieve homeown-
ership, helping veterans transition to civilian careers,
and providing customized financial education.”

Concentrating on education and developing a
post-military network are keys to finding civilian
employment success, according to O’Hara-Har-
vey. “Enrollin continuing education classes to work
towards a degree or certification prior to exiting
the military,” she said. “Identify and navigate online
resources, refine/enhance your resume, increase
your resume’s reader-friendliness level, equip your
resume with the standard/expected components.

CONTINUED ON PAGE 16
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Transitioning Military Healthcare Professionals Wanted!

Correctional Healthcare Companies, Inc., (CHC] is a national provider of correctional
healthcare solutions that improve public safety, manage risk, reduce recidivism and
extend budgefary resources in the facilities and communities in which we work. Our
infegrated healthcare solutions address a wide range of client and correctional needs
including inmate healthcare, outpatient treatment, mental health, behavioral program-
ming, and freatment case management services.

We have needs nation-wide for Physicians, RNs, IPN/LVNs, EMTs, Dental Assistants,
Pharmacy Techs, and Mental Health Professionals. Some locations, like Pecos, Texas
include a $3K sign-on bonus. You'll find our job postings on www.correctioncare.
com/chc-careers and you can learn more about CHC

af www.correctioncare.com.
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Take full advantage of personal networks and on-
line job boards when initiating a job search.”

As for finding employment at Wells Fargo,
O’Hara-Harvey said it is important to make sure
veterans translate their skills, education, and
experience into terms civilians can understand.
“l also encourage transitioning servicemen and
-women to visit wellsfargo.com/careers, and to
attend career fairs to seek employment opportu-
nities at Wells Fargo.”

HIT THE GROUND RUNNING
» COUNTRY Financial «
L 2R 2
www.countryfinancial.com
www.countryfinancial.com/careers

OUNTRY Financial serves about one
million households and businesses
throughout the United States, offering fi-
nancial products and services ranging from auto,
home, and life insurance to retirement planning
services, investment management, and annui-
ties. COUNTRY is based in Bloomington, lllinois,
and has more than 5,000 financial representa-
tives and employees in 17 states. CEO Kurt F.
Bock is a retired Air Force colonel.
The biggest entry points for job seekers are cur-
rently within COUNTRY’s contact center — claims,
customer service, and billing. The organization

# 0O TuIToN.

OUR WAY OF SAYING
THANKS ForR YOUR <ERVICE

Good news for inilitary students. When combining the new Walsh
military grant and Military Tuition Assistance, undergraduate
tuition costs are fully covered. Graduate military students pay
significantly lower tuition when using the same benefits.

[WALSHCOLLEGE.EDU/VETERANS

®The yellow notebook design.is a registered trademark of Walsh College. And the campaign is a creation of Perich Advertising + Design.

Thanks to the fine folks at Walsh for letting us say so.
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also searches regularly for individuals to serve as
financial representatives. In addition, COUNTRY
is looking for people who have skills in analytics,
voice of the customer (VOC), business/web analy-
sis, and Six Sigma methodology.

The company is interested in hiring veterans be-
cause of their strong work ethic and the diversity
of their experiences. Veterans connect easily with
what COUNTRY tries to do for customers — fulfill
promises to be there when the customers need
them. COUNTRY Financial works to attract vet-
erans by attending military career fairs, utilizing
military job boards, and building relationships with
a military employment transitions coordinator.

The organization is also active in its local chapter
of Employer Support of the Guard and Reserve
(ESGR). ESGR acknowledges COUNTRY as an
employer that has gone above and beyond the
requirements of the law in support of its National
Guard and reserve employees and financial rep-
resentatives. For example, the company’s military
leave policy goes beyond what is required by law.
In 2005, ESGR recognized COUNTRY as the first
employer in lllinois to earn the five-star support
status, the highest level of support.

I
A VETERAN SUCCESS » BRYAN DECAPITE

Bryan DeCapite was a corporal in the United
States Marine Corps with four years of active duty
and four years of reserve duty. As a non-commis-
sioned officer squad and fire team leader, his main
responsibilities included anti-terrorism, security

WALSH.

COLLEGE

LIVE. BREATHE. BUSINESS.
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forces, embassy duty, and SWAT team tactics.

At COUNTRY Financial, DeCapite is the agency
manager in the Rockford, lllinois, office. He started
his career at COUNTRY in November 2004, and
is currently responsible for developing, recruiting,
training, and retaining financial representatives.

DeCapite is quick to credit his Marine Corps
boot camp experience for his post-military suc-
cess. “The best skill you take away from your
military training is self-discipline, especially when
you’re a Marine,” he said. “It is the longest and
toughest boot camp of all the Armed Forces.
When | completed it, | went on a soul-searching
mission that eventually led to me to attending a
Bible college and becoming a minister. The cour-
age and discipline | learned from being a Marine
kept me focused on my studies and a career with
youth ministry.

“In 2004, | decided to find a full-time secular
profession because my wife and | realized it
would be difficult to start a family on a minister’s
pay. Once again, the courage and discipline |
learned from the Marines helped me succeed at
COUNTRY Financial.”

His military training also helps him through at-
work challenges. “I hit the ground running every
day,” DeCapite said. “I don’t know any other
way but full throttle. My military training has also
helped me get through many tough times. When
we did physical training, we had a mantra — ‘Pain
is weakness leaving the body’ When | have a
tough day or a sale goes bad, it's painful. How-

ever, the pain is weakness leaving the body. | will
be stronger from it in the end.”

DeCapite said that veterans will enjoy working
at COUNTRY because it has a patriotic history.
“Veterans will find that COUNTRY Financial has
a true Americana heritage,” he said. “Because
the company started as an insurance company
for farmers, veterans can relate really well to our
culture and heritage.”

He recommends getting started looking at an-
other career while still in the military. “For those
who are leaving the military, | would suggest
they start thinking about their future 12 months
prior to separation of service,” DeCapite said.
“Looking at your college options should be the
first thing you do.”

Location is also something to think about. “A lot
of veterans don’t always return home when they
get out,” he said. “They might start a life in the last
place they were stationed at. There are a lot of
resources online for returning military.”

Before working at COUNTRY, DeCapite said that
veterans need to ask themselves a question. “If
a veteran is interested in a career at COUNTRY,
they need to establish their ‘why, ” he said. “Why
do you want a career in the sales and financial
services industry? Once you can answer that, de-
termine an area where you’d get connected with
the community. To be successful with COUNTRY
Financial is simple — it's all about the people you
know and can connect with. Actually, knowing and
connecting with people is the success of life” ©

BARTLETT.

BECAUSE UPWARD MOBILITY
IS PART OF OUR NATURE.

For over 100 years, we've made trees, shrubs—and our people—thrive.

Ours is an entrepreneurial culture in which new ideas are welcomed and decisions
are shared—not handed down. We provide a highly-competitive compensation
package, continuing education and generous benefits, including medical/dental/life
insurance, 401(k) and more. And we encourage our employees to succeed both in
and out of the workplace. Consider a career with Bartlett Tree Experts.
Where growth happens everywhere you look.

BARTLETT
I/ TREE EXPERTS

SCIENTIFIC TREE CARE SINCE 1907

For the life of your trees.

PLEASE CONTACT NOEL DUBAK ATINDUBAK@BARTLETT.COM I
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Since World War |, Goodyear has helped keep the U.S. Military rolling, and that tradition continues today. We are proud to be named

one of the G.. Jobs 2014 Top 100 Military Friendly Employers®, and we need experienced veterans like you to keep us rolling.

Visit goodyear.com/careers to explore opportunities and apply today.

©2014 The Goodyear Tire & Rubber Company. Al rights reserved.
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RESEARCH GUIDE

YOUR RESEARCH GUIDE TO A CAREER

by JASEN WILLIAMS R ECRUITMILITARY ENCOURAGES JOB SEEKERS 1o use this guide to

learn about the job opportunities in what the federal government calls the Financial Activities

supersector of the economy. You can access each URL listed below via our Search & Employ®
online PDF, which is a duplicate of the print magazine and contains live links. Visit http://recruitmilitary.
com/search-and-employ.

The Bureau of Labor Statistics (BLS), a part of the United States Department of Labor, classifies indus-
tries according to the North American Industrial Classification System (NAICS). The Financial Activities
supersector has two sectors: Finance and Insurance, with an NAICS code of 520000; and Real Estate and
Rental and Leasing, NAICS 530000. The BLS has published projections on employment in the two sectors
for the years 2010 through 2020; visit www.bls.gov/emp/ep_table_207.htm.

The Finance and Insurance sector includes five subsectors. On an “Industries at a Glance” page for
each subsector, the BLS provides various statistics, including employment and layoffs, employment by
occupation, and earnings. The subsectors are:

1 » Monetary Authorities — Central Bank (NAICS 521000) www.bls.gov/iag/tgs/iagh21.htm
2 » Credit Intermediation and Related Services (NAICS 522000) www.bls.gov/iag/tgs/iagh22.htm
3 » Securities, Commodity Contracts, and Other Financial Investments and Related Activities (NAICS 523000) www.bls.gov/iag/tgs/iagh23.htm
4 » Insurance Carriers and Related Activities (NAICS 524000) www.bls.gov/iag/tgs/iagh24.htm
5 » Funds, Trusts, and Other Financial Vehicles (NAICS 525000) www.bls.gov/iag/tgs/iagh25.htm
The Real Estate and Rental and Leasing sector consists of three subsectors:
1 » Real Estate (NAICS 531000) www.bls.gov/iag/tgs/iagh31.htm
2 » Rental and Leasing Services (532000) www.bls.gov/iag/tgs/iagh32.htm
3 » Lessors of Nonfinancial Intangible Assets (except Copyrighted Works) (NAICS 533000) www.bls.gov/iag/tgs/iagh33.htm
Another BLS publication, the Occupational Outlook Handbook, has 17 chapters on Business and Financial Occupations, a “major group”
with an SOC (Standard Occupational Classification and Coding Structure) code of 13-0000. Each chapter covers the nature of the work;
>> ED U C ATI 0 N D E I.I VE R E D YO U R WAY the work environment, qualifications, training, pay, job outlook, similar occupations, and contacts for more information. The chapters are
accessible from www.bls.gov/ooh/business-and-financial/home.htm
There are two related chapters on Management Occupations (SOC 11-0000), accessible from www.bls.gov/ooh/management: Compensation
and Benefits Managers, SOC 11-3111; and Financial Managers, SOC 11-3031. There are four related chapters on Sales and Related Occupations
(SOC 41-0000), accessible from www.bls.gov/ooh/sales: Cashiers, SOC 41-2011; Insurance Sales Agents, SOC 41-3021; Real Estate Brokers and I l

Yo n I F = Sales Agents, SOC 41-9020; and Securities, Commodities, and Financial Services Sales Agents. There are four related chapters on Office and
I Administrative Support Occupations (SOC 43-0000), accessible from www.hls.gov/ooh/office-and-administrative-support: Bill and Account Collec-
u | 'l855l484l°°°' tors, SOC 43-3011; Bookkeeping, Accounting, and Auditing Clerks, SOC 43-3031; Financial Clerks, SOC 43-3000; and Tellers, SOC 43-3071.
The American Institute of CPAs® (AICPA) website has a “Career Paths” section (www.aicpa.org/Career/CareerPaths/Pages/CareerPaths.aspx)
for men and women who are considering careers as certified public accountants. There are separate pages for high school students and
] @ college students. My advice to transitioning and veteran military who have big packages of Gl Bill benefits available to them would be to read
! everything. And do not be put off by the fact that the path to CPA certification is lengthy; many people make good money in financial services

f while studying for their CPA exams. Also at the AICPA site are sections on five work areas: accounting, academia, corporate accounting,
YOUR DREAMS. [Worldwide.erau.edumilitary

The Financial Services Roundtable website has a linked list of more than 90 member companies at www.fsround.org/fsr/about/member_com-

panies.asp. The individual company sites have their own “careers” pages. The Roundtable limits its membership to 100 companies, and draws
YOUR Mo VE its members from the 150 largest integrated financial services companies, based on market capitalization or imputed market capitalization.
= E M B RYRI DDLE The Insurance Information Institute (Ill) website at www.iii.org has links to several pages that can help veterans learn about the insurance
industry. Those pages include a glossary at www2.iii.org/glossary/ and a directory, at www.iii.org/directory, that contains links to insurance

For years, you've had a country to protect. But today, as you near the AeI’Ohautlca| Ur“VerSlty associations in the 33 categories listed below. Also on the directory page are search boxes for state departments of insurance and private
completion of your military service, it's time to focus on a new mission. WORLDWIDE state organlzatlgns—e.g.,'Nehraska Association of Insurance and Financial Advisors (NlAIFA). . . o
Today, you have a life to build. A career to nurture. A future to create 1 » Actuarial/Accounting 18 » Medical Malpractice/Professional Liability
! .. ’ . . . . 2 » Adjusters 19 » Nuclear Energy
A strong education is the key to maklng everything elge poss_lble. _And it 3 » Agents and Brokers 20 » Professional
doesn’t get any stronger than Embry-Riddle Aeronautical University. We offer £ Embry—Ridgle agaw? you tﬁ]appg ym:y millitary a » Nternative Markets 21 » Property Insurance Plans
= I Service and credits 'rom otner educationai oAt
u_ndt_ergraduate an(_j graduate _degree programs in today s mos_t sought-after \ institutions toward your degree, when applicable. 5 > Autofhuto Insurance A 22 » Property/Casualty Insurance Industry Organizations
disciplines. And with our flexible schedulina and learning options, vou can b So whether you're finishing up your bachelor’s 6 » Automation and Claims Services 23 » Regulatory/Legislative Organizations
p g g options, y N e o
H H : . degree or pursuing your master’s, you won't be 7 » Aviation 24 » Reinsurance
+ h
complete your degree even while working full time. Call now and make life X starting from sorateh, & » Commurity Deveopment 28 » Research and Ratings Orqanizatons
after the military everything you dreamed it would be. s X o » CrimelFraud 26 » Risk Management
10 » Crop Insurance 27 » Safety/Disaster Mitigation
11 » Educational Organizations 28 ) Surety, Financial Guaranty and Mortgage
12 » Financial Services Industry Organizations 29 » Surplus Lines Organizations
43 » Flood Insurance 30 ) Title Insurance
14 » International 31 » Travel Insurance

“S/NUH f/?g WU[/UIW/UIE 03/77,0[/8 /S 8VEWW/7E[€, :: : tiefgﬁllllesaslltjheslnasrsj(:asnecr:ilcnedsustryOrganizations :: : xE?;ZfSrCompensaﬂon
, 17 » Marine and Ground Transportation
[ could carry what | learned from one assignment p

Many of the association sites have sections that explain what their members do. For example, the Reinsurance Association of America
site has an “About Reinsurance” section (www.reinsurance.org/Landing.aspx?id=32) with links to pages on Purposes of Reinsurance, The
1-0 3/701776’/ and / /0 ,/6,0/ ZL/]C?ZL 7 Reinsurance Contract, Characteristics of Reinsurance Risk, and Reinsurance Regulation.
s : The Online Financial Services Fact Book 2013 (wwwZ.iii.org/financial-services-fact-book/) published jointly by the Ill and The Financial
Services Roundtable, is a comprehensive guide, with hundreds of graphs and charts on insurance, banking, securities, and financial services as
awhole, including mortgage financing. Another III publication, the Online Insurance Handbook (http://www?2.iii.org/insurance-handbook/),

Bachelor of Science in Professional Aeronautics is a quide to the insurance industry for reporters, policymakers, students, insurance company employees, and requlators. The quide provides
Master of Science in Management explanations of auto, home, life, disability, and business insurance, articles about insurance issues, a glossary, and directories. ¢

Jasen Williams is vice president of agency relations at RecruitMilitary and a veteran of the United States Marine Corps.
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The energy needs of the future will require new technology to
develop and produce.

Could you be the key to unlocking the energy of tomorrow?

At Schlumberger we are known for developing the technologies that define exploration and drilling in the global oil and
gas industry. We apply the highest ethics and visionary thinking in all that we do. These are the same strengths you
applied in your military career — and the very skills you will contribute as a member of our team.

Schlumberger, an oilfield services company, has maintained its position as an
industry leader for more than 85 years by being the most technologically
advanced player in the game. The business started in a Paris office in the 1920's
based upon the Schlumberger brothers’ revolutionary idea of using electrical
measurements to map subsurface rock formations. The company has grown to
120,000 people of more than 140 nationalities working in more than 80 countries.

Once you become a employee of Schlumberger your benefits package includes:

Competitive Pay Package

Medical & Dental (Multiple Plans)
Basic Accident and Life Insurance
Profit Sharing

401K (up to 6% match)

Paid Vacation

Join our team!

Paid Training

Discounted Stock Plan

Apply today at careers.slb.com |

EOE
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interested, please apply at careers.slb.com
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WE OFFER:

« Competitive Pay

+ Full-Time Employment

+ Education Assistance

+ 401(k) Retirement Savings

Members of our team are
dedicated to improving the
quality of “life on the road” for
the professional driver and the
traveling public.

If you are energetic, enthusiastic, - Paid Leave

thrive on the challenge of a fast- + PPO Health Care
paced work environment, and are * Prescription, Dental,
looking for a rewarding career, Vision Options

« Life & Disability, Business Travel,
Supplemental Life Insurance

VISIT US AT RecruitMilitary EXPO: Jan 9 - San Antonio, TX | Jan16-Tampa, FL | Feb6 - New Orleans, LA

we would like to talk with you.

WE UNLOCK POTENTIAL

Our mission is to unlock the world’s natural resources
from the deepest parts of the ocean. We know it takes
a team of driven, innovative and passionate people to
achieve success.

Are you ready to unlock your potential? Do you want to learn new skills, grow in
your career and see the world? Transocean is ready when you are.

We are currently recruiting for all offshore positions in the Gulf of Mexico.

Explore our job openings and apply online today.

<y
')Transocean

Ideepwater.com/careers I
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TechAmerica says:

LOOK TO THE TECH INDUSTRY

THE MEN AND WOMEN WHO SERVE in our
nation’s military are equipped with the best
training in the world. Many of them have
highly developed skills that they can apply
seamlessly to the United States technology
industry - a driving force behind productivity
growth and job creation in this country and
the foundation of the global innovation econ-
omy. In 2013, more than 6 million people were
working in the U.S. technology industry. The
software services sector alone added 63,900
jobs in 2012, a 3.5 percent increase, and today
there are still many more jobs to fill. In fact, for
every five open jobs in the industry, there is
currently only one qualified candidate.

The tech industry also pays well: The an-
nual average wage in the industry was $93,800
in 2012, 98 percent more than the average
private-sector wage of $47,400.

- TRANSFERRABLE SKILLS

Many servicemembers have first-hand ex-
perience with modern technology as well as
the kinds of specialized training that every
modern business demands. If you are an ex-
pert in logistics, information technology (IT),
engineering, intelligence/counterintelligence,
human resources, finance, paralegal work, ac-
quisition, or training, you are well-positioned
to enter the technology industry.

Those of you who are working in traditional
IT security specialties will probably have little
trouble mapping your experience to civilian
positions. In addition, you understand inti-
mately the risks and potential impact of secu-
rity breaches and failures — a top priority for
technology companies. Furthermore, hiring
managers in our industry understand that the
military lives and breathes operational and in-
formation security, and that servicemembers
work in a fast-paced environment.

If you have this background, plenty of great
jobs will be available to you in cybersecurity,
information assurance, and identity and ac-
cess management; the cybersecurity field has
never been more important. But to become
an excellent candidate for work as a security
professional, you will need to do some “home-
work” to get up to speed on issues of concern
to Corporate America. Most public companies
are concerned with compliance with the Sar-
banes-Oxley Act (SOX, which regulates certain
corporate and accounting activities). Others
may be concerned with PCI-DSS (the Payment
Card Industry Data Security Standard), FISMA
(the Federal Information Security Manage-
ment Act), ISO 27001 (an information-security
standard), CMMI (Capability Maturity Model
Integration), and/or SSAE 16 (an auditing stan-
dard), to name just a few.

- THOSE OTHER SKILLS
Hiring managers in tech companies also
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look beyond the technical skills - to the “soft
skills” that servicemembers and veterans pos-
sess. Over the years, companies have found
that veterans have an accelerated learning
curve, an established track record of leader-
ship, and an ability to perform well under
pressure, to focus, and to work within teams.
Veterans excel in conflict resolution, problem
solving, and communications. Other major
criteria for hiring officials: a strong work ethic
and an ability to adapt. Constant change is
characteristic of the technology industry - so
the ability to adapt is critical.

-» JOB TRAINING

If you are still in the service and you have
your eye on a civilian position that requires
specific credentials or certifications, see
whether you can obtain the necessary train-
ing before separating from the service. As a
general rule, you should take advantage of
continuing education opportunities that will
provide you with new skills and broaden your
area of expertise. And if possible, keep what-
ever security clearance you possess active.

If you do not have the specific skills for a
tech position you want, seek out companies
that have comprehensive training programs.
Many tech firms are willing to train new em-
ployees for their specific positions and tasks.

- OPPORTUNITIES NATIONWIDE

Technology hubs have sprung up around
the country. Most people know about Silicon
Valley in the San Francisco Bay Area, but have
you heard of Silicon Alley in New York City or
the Silicon Prairie that stretches from Texas to
North Dakota?

According to the TechAmerica Foundation’s
2013 Cyberstates report, the states with the
largest numbers of tech employees are Califor-
nia, Texas, New York, Virginia, and Florida. The
states with the fastest rate of tech growth are
North Dakota, Michigan, and Missouri. Other
strong states include Washington, Idaho, Ore-
gon, New Mexico, North Carolina, and Arizona.

Every state in the country has a tech pres-
ence, and many states are working to create an
atmosphere that encourages the growth of the
industry. The good wages that technology jobs
command are very attractive to the states.

- GETTING THE JOB
Finding and getting a civilian tech job may
be difficult, because the job responsibilities
will differ from your military tasks. Here are
five steps you should take to catch the eye of
a hiring manager:
ﬁ Find the closest civilian position that
maps to your assignments in the mili-
tary, and convert your resume to match. Doing
that will help the hiring manager assess your
experience, especially if he or she is not a
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prior servicemember or did not serve in your
branch of the military.
ﬁ Get certified. Even though certificates
are not as big a discriminator as prior
experience, they could spell the difference
between you and competing candidates. The
Certified Information Systems Security Profes-
sional (CISSP) certification, governed by the
International Information Systems Security
Certification Consortium (ISC)? is the “gold
standard” in the tech field. CompTIA Security+
and various vendor-specific certifications will
also catch a hiring manager’s eye.
ﬁ Research the company to which you
want to apply, and learn the market in
which it operates. For example, financial, health,
and retail businesses have compliance require-
ments that do not exist in the military. You
should be ready to talk about all requirements
mentioned in the job postings that interest you.
In fact, some hiring managers will name-drop
compliance requirements during phone screens
to test your knowledge and drive.
# If you want to get into a branch of the
technology industry for which you
do not yet have the skills, put your veteran’s
benefits to good use. Contact your Depart-
ment of Veterans Affairs (VA) representatives
for counseling on getting the education you
need at a national college or university. Most
such schools offer degrees focused on various
aspects of information technology.

Our clients are industry leaders in the retail, manufacturing, food and beverage, and building industries.

# Attend job fairs; many tech companies
use them to find qualified candidates.
And before you attend, prepare yourself as if
you were going to a face-to-face interview at
an employer’s place of business. Because, in a
sense, that is exactly where you will be going.¢

TechAmerica is an association for the U.S.
technology industry, representing technology
companies of all sizes. It is the industry’s only
trade association dedicated to advocating for
the information and communications tech-
nology (ICT) sector before decision-makers
at state, federal, and international levels of
government. The association is committed to
expanding market opportunities and driving the
competitiveness of the U.S. technology industry
throughout the world - it delivers to its members
business intelligence and networking opportuni-
ties on a global scale. TechAmerica has offices
in Washington, D.C.; the Silicon Valley city of
Santa Clara, California; Brussels, Belgium, and
Beijing, as well as regional offices around the
United States.
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Veterans - Join Our Team!

Are you looking for a rewarding career with a leading company in the transportation and logistics industry?

Cardinal Logistics Management has opportunities for employee drivers and owner operators running local and regional routes — NATIONWIDE.
Our employee driver program is one of the best in the industry. We offer a great package, including GETTING YOU HOME DAILY.

We have opportunities for you if you:

Benefits:

® are at least 23 years old with a Class A CDL

® have at least 1 year of verifiable commercial experience within the last 5 years
® have a clean MVR, with no driving-related suspensions over 30 days

in the past 36 months

® have no speeding in a commercial vehicle over 15 mph in the past 7 years

® Quality Family Time

® Great Pay Packages

® Weekly Pay/Direct Deposit
® Major Medical Benefits

® Dental and Vision Plans

® 401k Program

® Life and Disability Insurance

® Paid Vacation

® Modern, well-maintained
equipment

® 24/7/365 Central Dispatch
and Maintenance Support

Contact our driver
recruiting hotline
1-800-935-3131
or visit
www.cardlog.com/careers
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IT’S TIME
TO TAKE COMMAND.

m Prime inc., one of America’s fastest growing
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MILITARY trucking companies, can help you transition from

FAST

TRACK military service to a professional driving career.
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e No cost, apprentice-style training program

e $600 weekly pay while completing training after
acquiring CDL

e Shortened contract period for military students

e (Qver-the-road training to complete requirements

e Use your G.I. Bill to get a degree from your truck
by enrolling in our online Success Scholars Program

No prior driving experience required. Must have honorable discharge to qualify

EVERYSECONDCOUNTS
Driveforprime.com m
800-348-8224 it
>> driven by the best
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-RANCHISE

PART SIX OF SIX: VETERAN INITIATIVES

FTER RETURNING HOME from ac-

tive duty, veterans face a series of

unique challenges as they transition

into civilian life. Arguably, finding
suitable employment is one of the largest obsta-
cles that they face. In early 2013, the Executive
Office of the President released a report stating
that over 800,000 veterans in the United States
were unemployed and searching for work.

Thankfully, groups and organizations across
the country are pooling resources to support
veteran employment initiatives. The franchise
industry — in which | am proud to say | have
spent my career — has supported several
initiatives to help veterans realize their dreams
of business ownership. These initiatives are
unique from other veteran employment pro-
grams in two primary ways. First, they focus on
ownership over employment; and secondly,
franchise opportunities are available in almost
every industry.

In this concluding installment of “Get Ready
to Open a Franchise,” | will mention a couple of
industry initiatives and provide a brief overview
of the franchise opportunities offered by The
Dwyer Group®.

- THE VETFRAN PROGRAM

My father, the late Don Dwyer, Sr., founder
of The Dwyer Group®, established the VetFran
program (www.etran.com) in 1991 because he
was so passionate about supporting veterans
as they pursued business ownership. VetFran,
now overseen by the International Franchise
Association (IFA; www.franchise.org) has ex-
panded its ranks to more than 600 participating
franchisors. These franchisors have provided
discounts to over 5,100 veterans opening their
own businesses.

Former Army Specialist Brandy Prettyman,
one of our franchisees with The Grounds Guys®,
describes the VetFran program this way: “As a

veteran, there are a lot of positions that don’t
exactly correlate to a skill in the outside world.
So having a program that can help those veter-
ans get back on their feet, find a business that’s
right for them, and give them the incentive to
actually start their business is phenomenal.”

- OPERATION ENDURING OPPORTUNITY

In 2011, the IFA launched Project Enduring
Opportunity to bring at least 80,000 veterans
and military spouses into the franchise industry
before 2014. The project has already exceeded
this goal — in fact, the franchise community has
recruited almost twice the anticipated number
of veterans. These include nearly 5,200 new
veteran franchise owners.

- FRANCHISE OPTIONS

The franchise industry is so diverse that there
is a franchise opportunity that can match with al-
most any passion, interest, or talent. According
to the IFA website there are over 80 separate
franchise categories including everything from
fast-food and children’s services to construction
and campground franchise opportunities.

- DOING OUR PART

Over the years, it has been a blessing to be a
part of a company and an industry that actively
support veterans pursuing their dreams of busi-
ness ownership. For those returning home, the
franchise industry can provide veterans with
an opportunity to support not only themselves
and their families but also their fellow veterans
struggling to find employment.

With over 1500 franchisees worldwide, The
Dwyer Group® has provided business-owner-
ship opportunities for almost 300 veterans. This
number is a testament to my father’s vision. |
know that, if he were here today, he would be
proud of how the franchise industry has sup-
ported the veteran initiative.
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The Dwyer Group® hosts seven service-
oriented franchise brands, all of which have been
named by Entrepreneur magazine as part of the
Franchise 500. While each brand has a unique
personality, every franchise comes with a tested
business model, an extensive franchisee network,
and business coaches who can aid both first-time
business owners and conversion companies as
they open their franchises.
® Aire Serve® is a heating, ventilation and air
conditioning franchise opportunity offering
maintenance services to both residential and
commercial clients.
www.AireServeFranchise.com

B Glass Doctor®is the largest fully franchised
residential, business, and auto-glass franchise
company in North America.
www.GlassDoctorFranchise.com

B The Grounds Guys® offers lawn care and
landscaping services for both residential and
commercial clients.
www.GroundsGuysFranchise.com

® Mr. Appliance® provides in-home appliance
repair.

www.MrApplianceFranchise.com

B Mr. Electric® offers residential and commer-
cial services such as electrical safety inspec-
tions, energy audits, electrical car charging

station installations, and more.
www.MrElectricFranchise.com

B Mr. Rooter® provides plumbing and drain-clean-
ing services for residential and commerecial clients.
www.MrRooterFranchise.com

B Rainbow International® provides disaster
restoration services for commercial and resi-
dential clients.©
www.Rainbowlintlfranchise.com

Dina Dwyer-Owens is chairwoman and chief
executive officer of The Dwyer Group, Inc. (www.
dwyergroup.com), a holding company of seven
service-based franchise organizations: Aire

Serv® Glass Doctor® The Grounds Guys® Mr. Ap-
pliance®, Mr. Electric® Mr. Rooter® (Drain Doctor in
the UK and Portugal), and Rainbow International®.
The Dwyer Group is based in Waco, Texas. Follow
Dina on Twitter @DinaDwyerOwens.
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Join the more than 14,000 prior service members and military spouses who have discovered

rewarding careers with Lowe’s. Lowes.com/Careers.
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THANK YOU FOR SERVING OUR COUNTRY

NOW, IT'S OUR TURN TO SERVE YOU

BRlOgether are registered tradem:

Troy University has provided highly respected academic degree programs
to the nation’s military and their families for more than 60 years. Many of
our University’s leaders have worn the uniform too, so we understand your
needs for excellence, affordability and flexibility.

Whether you want to study in class, online, or both, TROY
offers many great programs including:

o Business

* Education

o Nursing

» Computer Science

o Criminal Justice
* Psychology
o Liberal Arts
« Communication

+ Art and Design
+ and more

Visit www.troy.edu/military for more information about:

s Post 9/11 GI Bill and other
financial aid options

+ Admissions & transcripts
evaluation

o Transfer credits & credits for

military experience
— Ask for your TROY
“FREE IN 48” report.

o Readiness for successful
transition

» Career planning
« Military Friendly
* Got Your Six

TROY UNIVERSITY.

800-473-0975 * |WWW.TROY.EDU/MILITARY |

Educate the mind to think, the heart to feel, the body to act. - TROY Motto 1887

WWW.RECRUITMILITARY.COM

JANUARY+FEBRUARY 2014 | SEARCH & EMPLOY® 25


http://recruitmilitary.com/resume-writing
www.driveforprime.com
ww.republicservices.com/careers
www.republicservices.com/careers
www.lowes.com/careers
www.troy.edu/military

]

26 | SEARCH & EMPLOY® JANUARY+FEBRUARY 2014

AND MEANINGFUL

Pearl Interactive Network, Inc.

WWW.PEARLINTER.ORG

facility of Pearl Interactive Network,
Inc. (PIN), a few miles west of Lexing-
ton. PIN delivers contact-center and
staffing services, tapping a workforce of
home-based agents — disabled veterans,
veterans, caregivers, military spouses,
people with disabilities, and people liv-
ing in economically distressed areas.

LaBona served 10 years in the United
States Army in the Military Police unit,
including a 14-month deployment in
Iraq. He worked in various management
positions since leaving the Army eight
years ago. He is now a senior supervi-
sor for PIN; he oversees the coaching
and development of frontline employ-
ees, and he mentors supervisors.

He said that it did not take him long
to buy into the company’s concept, as
expressed by President and CEO Merry
Korn. “She said, ‘It’s not about us be-
ing successful; it’s about giving our
employees the opportunity to be suc-

TONY LaBONA
PHOTO COURTESY OF PEARL
INTERACTIVE NETWORK, INC.

cessful,”” LaBona recalled. “I wanted to
be a part of that. I've never worked for
an organization like PIN. The mission of
this organization is evident at all levels,
and we work diligently every day to en-
sure that all of our employees know the
work they are doing is appreciated and
meaningful.”

PIN, which is headquartered in Co-
lumbus, Ohio, is currently filling 300
permanent full-time positions at its
Winchester facility. Employees work
Monday through Friday. “The schedule
alone is a great benefit,” said LaBona,
the father of five children. “We strive to
let our associates know that their family
is a top priority.”

“We want our employees to know
that they are the centerpiece of our suc-
cess,” said Korn. “Our goal is to promote
a culture of learning and growth, and we
want our organization to be known for a
place people want to be.”®
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THE “I'M READY
TO BRING MY
LEADERSHIP
SKILLS TO CIVILIAN
LIFE” CHALLENGE.

At The Prudential Insurance Company of America, we're committed to creating
opportunities for U.S. servicemen and women. That’s why we offer the Career
Development Program. Through training, education, and coaching, we’ll help you
become a Prudential Financial Professional Associate, a career selling insurance
and financial products and services. Serving those who have served our nation is
an obligation we take very seriously.

Career Development Program

e Customized and flexible training plan to maximize time

e Generate commissions and accrue compensation

e Complete licensing, training and sales requirements within 26 weeks
e | earn from on-the-job experiences

To learn more, visit
www.prudential.com/sc

© 2013 Prudential Financial, Inc. and its related entities. Prudential, the Prudential logo, the Rock symbol and Bring Your
Challenges are service marks of Prudential Financial, Inc., and its related entities, registered in many jurisdictions worldwide. The
Prudential Insurance Company of America, Newark, NJ and its affiliates are Equal Opportunity/Affirmative Action Employers and

are committed to diversity in its workforce. Prudential is an Employer that participates in E-Verify.
0221308-00002-00 Ed. 9/2013

@ Prudential

Bring Your Challenges’
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OPPORTUNITIES IN

. DEFENSE

any service-
members are
ready to turn in
their uniforms
when they retire or separate,
but they still want to stay in
the business of defending our
country. If you are one of those
servicemembers, the defense
industry may be just right for
you. Defense jobs offer excel-
lent salaries, and the mission of
a defense contractor or agency
often offers a lot of interaction
with active-duty military. Even
better, because new contracts
are approved all the time,
defense-related jobs open up
on a regular basis.

A quick peek at a few defense
contractors’ websites will show
that they are always looking to hire
qualified personnel — even when
the economy is riding a roller-
coaster. Plus, there are opportuni-
ties within the government that are
a good fit for skills and experiences
acquired in the military. It is no se-
cret that businesses throughout the
country value those skills, but the
defense sector will be especially
attractive to those who still want to
do their patriotic duty.

Retiring and separating service-
members will have a leg up when
applying for defense jobs because
nearly every job with a defense
contractor or the Department of
Defense (DoD) requires a security
clearance — something you likely
already have as a servicemember.
And this is where a boost in pay
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» TOP 10 «

The top 10 Government Contractors
in Fiscal Year 2013 - October 1, 2012
to September 30, 2013

1/ LOCKHEED MARTIN CORPORATION
$31,624,854,576

2 / THE BOEING COMPANY
$19,224,833,965

3/ RAYTHEON COMPANY
$12,036,267,703

4 / GENERAL DYNAMICS CORPORATION
$11,039,350,829

5 / SAIC INC.

$5,306,960,356

6 / UNITED TECHNOLOGIES CORPORATION
$4,920,183,230

7 / McKESSON CORPORATION
$4,717129,027

8 / NORTHROP GRUMMAN CORPORATION
$4,068,837,001

9 / BECHTEL GROUP, INC.
$3,945,238,374

10 / BAE SYSTEMS PLC
$3,674,972,260

»> FIND PATRIOTIC AND LUCRATIVE CAREERS WITH DEFENSE CONTRACTORS AND AGENCIES

comes in. The average salary for
civilian jobs that require secu-
rity clearances can be $5,000 to
$15,000 higher annually than for
similar jobs that do not require
clearances. That difference is
greater in places with a higher cost
of living such as Washington, D.C.,
and its surrounding suburbs, and
less for places with a lower cost of
living. For United States citizens
who have security clearances and
work outside the country, the sal-
ary difference jumps even more.
Over 4.5 million U.S. citizens hold
security clearances; 1.5 million of
them work for private companies.

Education also counts. Cleared
individuals with master’s degrees
make nearly twice as much as those
with only high school diplomas.

Defense contractors and agen-
cies are eager to hire veterans not
only for their skill sets and their
security clearances, but also their
personal characteristics such as
self-discipline, initiative, and lead-
ership. For the veteran, a career
in defense offers interesting work,
good pay and benefits, the pros-
pect of long-term employment, and
an opportunity to continue to con-
tribute to our country’s defense.

All of that sounds good, but
veterans should not join the
industry without understanding
that defense firms are bracing for
leaner times, lower profit margins,
and tougher negotiations and bid-
ding for government contracts. The
Pentagon has been tasked with
getting smaller and spending less.
That has left industry executives
with a growing sense of apprehen-

HOWTO GET A JOB
WITH A DEFENSE CONTRACTOR

- BE A U.S. CITIZEN. Almost all high-
paying U.S. defense contracting jobs are
held by U.S. citizens.

- GET A SECURITY CLEARANCE.
Nothing is in more demand within the
U.S. defense contracting community
than someone with a security clearance.
This is especially so since 9/11. The good
news for you is that one of the easiest
ways to get a security clearance is
through military service.

- NETWORK. It’s true all over the
civilian job world — it's who you know.
There are very few people who get

a job with a defense contracting firm
without knowing someone. Make sure
you attend job fairs, sign up on websites
where contractors discuss contracts,
and talk to contractors on military bases.
Tell them you are looking for a job in the
defense contracting world. If you can,
check in with them once in a while to
see whether they are hiring.

- TAILOR YOUR RESUME. All the
regular resume rules apply, but if a job
appears to support military operations
directly, make sure you list your military
experience in detail. If the job you

are targeting doesn’t directly support
military operations, focus on your skills
and knowledge.

-» BE A PROBLEM SOLVER. Emphasize
your problem-solving skills because those
will translate into nearly every job in the
defense industry. Make sure you include
at least one example in your resume

or cover letter, and be prepared to cite
several examples during a job interview.
- SERVE IN THE U.S. MILITARY. The
good news is that if you are reading

this article, you likely can already check
off this requirement. Most U.S. defense
contracts are managed by former
military officers, commonly lieutenant
colonels or equivalent.

- KNOW YOUR STUFF. You must
establish technical credibility. While it is
true that former battalion commanders
typically are the program managers for
defense contracts, it is also true that
former sergeants are typically doing the
more detailed work.

- BE WILLING TO RELOCATE. If you
don’t care about your location, then you
will have a much easier time finding a job
working in the defense contracting arena.

sion about the future, especially
given the end of combat opera-
tions in Iraq, the further withdrawal
from Afghanistan, sequestration,
and mammoth federal deficits.

The Pentagon’s efficiency and
acquisition reforms are pressuring
companies across the industry to
make their organizations leaner
and to sell off unprofitable units.
Many firms will also have to accept
more risk and lower profits on the
shrinking number of defense con-
tracts up for grabs. Many contrac-
tors saw their revenues flatline or
decrease slightly in FY2013, even
after better than expected results in
2012. No one is predicting a major
increase in contracts in FY2014;
declines are projected as modest.

But even if the budget does
decline and profit margins come
down from expected rates of
around 10 to 12 percent, the overall
level of defense spending will
remain high. There is still a lot of
money in defense work, and the
positions are relatively low-risk in
an economy with relatively few ro-
bust opportunities. Veterans simply
need to do their homework when it
comes to picking a firm to join.

Joining a defense-related gov-
ernment agency is also an option,
one that will likely come with even
better job security. The DoD alone
employs roughly 718,000 civilians.
The federal government’s job site
is USAJOBS. To search for a job
in the DoD, go to https://www.
usajobs.gov/JobSearch/Search/
AdvancedSearch. When you get to
“Agency Search,” select one of the
“Department of Defense” listings.
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CHANNEL
YOUR ENERGY

It’s what moves you to action. Compelling professional challenges that have

real-world implications. A supportive environment where your contributions

are valued. And a trusted, responsible organization giving you the latitude to
go as far as your talent and drive will take you. Find the right place to direct

your energy. Join us at Marathon Oil and uncover your full potential.

Marathon Oil values your military experience. Leadership ability and
teamwork fit our mission, too. With operations in the U.S. and abroad, we can
help you find a career that builds on your strengths.

Pursue progress

marathonoil.com/careers
Q& m nNy
MarathonOil

Going further. Doing more.
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ARE YOU A MILITARY VETERAN LOOKING
FOR A REWARDING CAREER?

AREVA is looking for talented people to support the nuclear energy
industry. We can put your military training and leadership skills to work to
help us tackle the current and future needs of a world where energy
demand is continuing to grow. We need a diverse range of the most
talented people — from technicians to project managers. Join us and you
can look forward to competitive benefits, flexibility and challenging work.
As a world leader in the nuclear energy business and a significant,
growing player in renewable energies, AREVA offers its customers a
unique portfolio of innovative, flexible and phased-in solutions for less
CO:2 energy. www.careers.areva.com

We support all branches of the military.

Our Space is Aerospace.
Your place is here.

UTC Aerospace Systems is a leading global supplier of
technologically advanced aerospace and defense products.

The range of application for these systems and components

is immense, including use in commercial and military aircraft,
helicopters, satellites and more. In fact, the only thing that equals
the diversity of our product line is the extent of opportunity you
will find when you join us.

Exceptional opportunities are available within these business
units. Explore a position with us tgday!

» Aerostructures

* Corporate

* Electric Systems/Actuation/Space

* Interiors

* ISR Systems

* Sensors and Integrated Systems
-

Building on the strengths ofiGoodrich and Hamilton Sundstrand,
UTC Aerospace Systems includes more than 40,000 teammates

in 26 countries worldwide.,Come discover the career possibilities
and'rewards you'd expect from a global leader.

Visit www.utcaerospacesystemscareers.com to apply online.
EOED/M/FN

www.utcaerospacesystems.com

in  AREVA Inc.

A

AREVA

forward-looking energy

»» DEFENSE AND AEROSPACE DIRECTORY ««

DEFENSE AND AEROSPACE DIRECTORY

The defense and aerospace firms and agencies listed below have demonstrated their commitment to recruiting
veterans by using RecruitMilitary products and services. We encourage men and women with military backgrounds
who are interested in careers in defense and/or aerospace to consider these organizations. Readers do not have
to type the URLs listed below in their address bars. A PDF of this issue with live links is at http://recruitmiitary.com/

search-and-employ.

Accenture

Central Intelligence Agency
General Dynamics

L-3 Communications
Lockheed Martin Corporation
Military Sealift Command
PlaneTechs LLC

Raytheon

Serco North America

UTC Aerospace System

Advanced Testing Technologies, Inc.
Aegis, LLC

Alsalam Aircraft Co.

American Airlines

Arcata Associates, Inc.

ARINC

Aviall

BAE Systems, Inc.

Barfield

Bell Helicopter Textron Inc.

Booz Allen Hamilton Inc.

Charles F. Day and Associates, LLC
Coastal Flight Academy

Computer Sciences Corporation (CSC)
Consolidated Air Support Systems (CASS)
Cubic Corporation

Day & Zimmermann

DDL OMNI Engineering, LLC

Defense Contract Management Agency
Digital Globe Inc.

DRS Technologies

DynCorp

Exelis

General Atomics

General Dynamics C4 Systems
General Dynamics Electric Boat
General Dynamics Ordnance and Tactical Systems
Honeywell Technology Solutions
Indianapolis Airport Authority

Kforce Government Solutions
Knowledge International LLC

KS International

Kwajalein Range Services

L-3 Fuzing & Ordnance Systems
Macaulay-Brown, Inc.

McKean Defense Group

Merlin RAMCo Inc.

Metropolitan Washington Airports Authority
Million Air Houston

Mission Essential Personnel

Nextant Aerospace

Northrop Grumman Corporation
Northrop Grumman Technical Services
Obor Digital

Olgoonik Development LLC

0T Training Solutions

PAE Government Services

Qineti North America

Remote Imagery Technologies, Inc.
Rockwell Collins

Signature Flight Support

Six3 Systems, Inc.

Sotera Defense Solutions

Strategic Systems Programs

TASC, Inc.

Tec-Masters, Inc.

The Boeing Company

Tri-County Aerospace, Inc.

Triple Canopy, Inc.

http://careers.accenture.com/us-en/find-your-fit/military-cleared-
professionals/Pages/index.aspx
www.cia.gov/careers/military-transition
www.generaldynamics.com/careers/career-paths/veterans/
www.l-3com.com/careers/transitioning-military.html
www.lockheedmartinjobs.com/transitioning-military.asp
www.sealiftcommand.com

www.planetechs.com/apply
http://jobs.raytheon.com/en/transitioning-military
www.serco-na.com/careers/militarytraining
www.utcaerospacesystemscareers.com

www.attinet.com/pages/eop.html

www.aegisworld.us/jobs

www.alsalam.aero/

http://careers.aa.com/
www.arcataassoc.com/careers/career-opportunities
http://jobs.arinc.com/content/transitioning-military/
www.aviall.com/frontdoor/aviall_difference/careers.shtml
www.haesystems.com/careers-rus/your-career-at-bae-systems/military
www.barfieldinc.com/content/passion-job
www.bellhelicopter.com/en_US/Company/Careers/Careers.html
www.hoozallen.com/careers/find-your-job/military
www.cfday.net/

http:/fiflycoast.com/gil

www.csc.com/salutes

http://cass.aero/
www.cubic.com/Careers/Transitioning-Military-Careers
http://dayzim.com/Careers

www.ddlomni.com/careers

www.dcma.mil/careersfindex.cfm

www.digitalglobe.com/

www.drs.com/Careers/transition.aspx
www.dyn-intl.com/careers.aspx
www.exelisinc.com/careers/Pages/Transitioning-Military.aspx
www.ga.com/careers

www.qgdcds.com/careers

www.gdeb.com/careers/

www.qd-ots.com/careers.html
www.honeywell.com/sites/htsl/careers.htm
www.indianapolisairport.com/employment_business/employmentOpportunities.aspx
www.kforcegov.com/Careers/careers.aspx
www.knowledgeintlic.us/

http:/iwww.ksillc.com/
www.krsjv.com/Pages/CareersNew.aspx
www2.l-3com.com/fos/careers/redesign.htm
www.mach.com/careers/how-to-apply/
www.mckean-defense.com/careers
www.merlinramco.com/default2.asp?active_page_id=1020
www.mwaa.com/0pen%20Positions.htm
www.millionair.com/Careers
www.apps.missionep.com/careers/
www.nextantaerospace.com/about-us/careers.html
www.northropgrumman.com/Careers/MilitaryVeterans/Pages/default.aspx
www.careers.northropgrumman.com/
http://obordigital.com/government/submit-a-resume-2/job-listings/
www.olgoonik.com/careers/
www.ottrainingsolutions.com/hr/personnel/careers.asp
www.pae.com/career

www.qinetig-na.com/careers/
https:/remoteimagerytechnologies.mua.hrdepartment.com/hr/ats/JobSearch/index
www.rockwellcollins.com/Careers.aspx
www.signatureflight.com/employment/Pages/default.aspx
www.Six3systems.com/careers.jsp
www.soteradefense.com/careers/
www.ssp.navy.mil/careers/overview.shtml
www.tasc.com/careers/

www.tecmasters.com/career-center/
http://jobs-boeing.com/transitioning-military/
www.tcaerospace.com/

www.triplecanopy.com/careers/

Nearly half of MSC’s workforce is former military. That’s because we require similar skill sets and
expertise as we provide logistical support for the U.S. military. Our civilian careers provide job security
combined with hands-on training and career advancement opportunities. This combination will take
your career further, faster than you thought possible. When you include federal benefits, paid leave, a
flexible career path and the camaraderie that comes with life at sea ... now you have a career worth
keeping. Learn how our opportunities can align with your military background by contacting one of our

recruiters. Take Command of Your Career.®
www.sealiftcommand.com

877-291-9910

info@sealiftcommand.com

MILITARY
SEALIFT
COMMAND

Trust One Components www.trustonecomponents.com/ . )
> TSM Corporation www.tsmcorporation.com/ M‘Zc I‘jjan e;zual Opp:rltunlty employ er
Follow us z United Airlines www.united.com/web/en-us/content/company/career/default.aspx and a arug-iree workplace. Take Command of Your Career®
1) in UTc Aerosnace SVStems Visual Awareness Technologies and Consulting, Inc. www.vatcinc.com/careers/
VISE Corporation http://careers.vsecorp.com/
Woodward MPC www.mpcproducts.com/opportunities.asp
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www.sealiftcommand.com

YOUR STRENGTHS

BUILD ON YOUR

PICKUP THETORCH AT

CALL 888-974-2232

OR VISIT

+

618 Bl

gt

For more information about graduation rates, the median debt of students who complete the
program and other important information, visit www.cda.edu.

» COAST FLIGHT ACADEMY «

LET YOUR CAREER TAKE OFF

S AVA-APPROVED SCHOOL, Coast
Flight Academy offers veterans ful-
ly-funded training for commercial
aviation careers. Eligible veterans
may use the Post-9/11 GI Bill to cover up to
100 percent of flight training, college courses,
books, and supplies, along with a housing al-
lowance. The academy is headquartered in San
Diego, and has a facility in Las Vegas. It is the
only school in Nevada and in San Diego - and
one of three in California - that offers veterans
an aviation career path fully funded by the GI
Bill. COAST also offers an online bachelor’s

degree in partnership with Westfield State Uni-
versity of Westfield, Massachusetts.

COAST teaches student-pilots using scenar-
io-based training (SBT) modeled after United
States Air Force methods - it was one of the
first schools in the nation to receive Federal
Aviation Administration (FAA) approval for an
SBT training syllabus. Students learn in the Cir-
rus aircraft that the Air Force uses for training.

Since 2008, COAST has grown from one
aircraft and two employees to lead Cirrus’s
Training Center Network. As of year-end 2013,
COAST had 80 veteran students, and estimated

A PPAT R A K

Honored to Help U.S. Veterans Find a Secure and Stable Career f’i/

Amtrak® has a long history of providing career opportunities to veterans as well as active

i“,"'l,.-'

military members. We value the leadership, reliability and high-tech skills veterans bring

to Amtrak. Your ability to adapt to a dynamic environment, your dedication and focusto 3o > -
safety and your experience gained while on military duty directly relates to a variety of A S
operational and non-operational career opportunities at Amtrak. i3

= Fr

We have a team of dedicated recruiters who will work with you to understand your
military skills, experience and training to find career opportunities that best align with
your capabilities. Because so many of our employees have served our country in the armed
forces, you will feel comfortable and welcome as you transition to the Amtrak team.

' L -
We're hiring.
Are you ready fo join our feam? s 3
£ Amtrakiedin/ Vetefancareers] '
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an enrollment of 300 by year-end 2014.

COAST currently offers commercial-airline
and helicopter-pilot career tracks that take a
student from no flight time to full qualification
for a professional pilot career. After earning
Certified Flight Instructor status, the candi-
date can teach flying while gathering flight
hours toward the 1,500-hour requirement for
an airline job. The school currently needs
qualified flight instructors.

The school considers veterans to be a great
fit because every aspect of an aviation career de-
mands the discipline, focus, and determination
consistently found in veterans. COAST regularly
meets with education officers on military bases
to find exceptional individuals who are about to

WWW.RECRUITMILITARY.COM

JEFF BUSHNELL

PHOTOS COURTESY OF
COAST FLIGHT ACADEMY

leave the service; attends on-base career fairs;
and offers biweekly seminars in San Diego and
Las Vegas, where veterans can learn about a

second career in aviation. The school recently
chose Bryan W. Simmons, a retired lieutenant
colonel in the Marine Corps, as director of flight
operations for this program.

A VETERAN SUCCESS
- JEFF BUSHNELL
Jeff Bushnell, a retired Air Force colonel,
has served as airline and training advisor to
the CEO of COAST since 2008. Bushnell spent
29 years in the Air Force as a pilot, instructor/
check pilot, squadron commander, wing inspec-
tor general, and a reserve advisor. At COAST, he
advises the CEO on all matters that relate to
preparing students for airline employment.
Bushnell developed and wrote COAST’s SBT

syllabus, trained all of company’s flight in-
structors, and developed specialty courses for
pilots who are already licensed. He also over-
saw the development and installation of flight
simulators, and now supervises their use.

After a successful military career, Bushnell
flew as a commercial airline pilot before being
asked to lead the carrier’s training program.
He wrote the SBT syllabus for a COAST train-
ing program contracted by the Air Force,
leading the wing commander in the California
Air National Guard to comment: “The ground,
flight, and simulator training was on a par with
the Air Force training, and in many instances
exceeded what we have come to expect in mili-
tary flight training.”

While his flight skills have obviously helped
Bushnell succeed post-military, another skill
has paid bigger dividends. “My flying skills
were developed in the military, which helped
me get work with a commercial airline,” he
said. “But more than planes and flying, the big-
gest thing [ learned in the military was how to
lead people. I was fortunate to learn from some
superb military leaders who mentored me and
gave me the opportunity to lead people. Go
the extra mile, be of service.”

Bushnell believes that COAST is the best
place for veterans who want to spend their
futures in the aviation industry. “COAST is
completely geared to serve veterans who want
to pursue a second career in commercial avia-
tion,” he said. “We train pilots in a way similar
to the military, and we expect and foster mili-
tary values. Flight training is expensive. COAST
offers veterans the opportunity to obtain an
accredited online college degree with their
flight training, is a VA-approved school, and
qualifies for use of Post-9/11 GI Bill benefits so
vets can fund up to 100 percent of their educa-
tion costs.”

Bushnell advises those still in the military to
take advantage of every opportunity to develop.
“Do all you can do in the military, an organiza-
tion that allows an individual to grow in so many
ways,” he said. “Take advantage of every op-
portunity to develop your basic skills, but even
more so, your leadership skills. You will never
get the opportunity to lead at such a young age
in the civilian world as you do in the military.”

As for post-military careers, veterans have an
advantage over civilian job hunters. “Find ways
to apply the values and skills you learned in the
military to your civilian work,” he said. “In most
cases, corporations want military veterans be-
cause they are good workers and proven lead-
ers.” For veterans interested in finding out more
about COAST, Bushnell said that it does not pay
to be shy. “Let us know you are a veteran, and
tell us about the skills and strengths you learned
in the military,” he said. ¢
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RESEARCH GUIDE

YOUR RESEARCH GUIDE TO A CAREER

IN DEFENSE AND AEROSPACE

about the defense and aerospace industries and the job opportunities available in them. The
websites listed below are easy to read, detailed, and authoritative. A PDF of this issue with live
links is at http://recruitmilitary.com/search-and-employ.

One excellent source of jobs information is a contractor group, the National Defense Industrial Associa-
tion (NDIA; www.ndia.org). Its National Defense Mega Directory (http://nationaldefensemegadirectory.
com) lists products and services in 13 categories:

1 » Aviation

2 » Command, Control, Communications, Computers, Intelligence, Surveillance, and Reconnaissance (CAISR)

3 » Combat Gear

4 » Environment and Energy

5 » Homeland Security

6 » Logistics, Transportation, and Manufacturing

7 » Maritime Systems

8 » Modeling, Simulation, Testing, and Training
9 » Professional Services and Consulting
10 » Research and Development
41 » Space and Missile Defense
42 » Vehicles
13 » Weapons and Ammunition
In addition, there is a listing of Small Business Classifications, which include Veteran-Owned and Service-Disabled Veteran-Owned.

The listings are quite detailed. For example, the Aviation category contains 13 listings:
» Air Defense

» Air Traffic Control

» Aircraft (fighters, bombers, transports, tankers, trainers)

» Airframes

» Armor

» Avionics

» Composites

» Engines/Turbines and Components

» Fuels, Lubricants, Oils, and Waxes

10 » Guidance Systems/Seekers

41 » Low Observables

12 » Robotics

43 » Unmanned Aerial Vehicles

Each listing is a link. Clicking on a listing pulls up a list of companies that make the product or perform the service, and the company lists
contain links to their websites. Most of the sites have “careers” pages.

Another contractor group, the Aerospace Industries Association, has similar links. Go to www.aia-aerospace.org, click on “Membership”
and then “Our Members.”

To learn about the issues, the major players, and the general buzz in the defense and aerospace, | suggest that you read magazines and
newspapers on the subjects. Most such publications are available both in print an online.

Access Intelligence, LLC, publishes:

= Avionics - www.aviationtoday.com/av/

= Rotor&Wing - www.aviationtoday.com/rw/ and produces the site www.aviationtoday.com/

AFCEA International, an “information technology, communications, and electronics association for professionals in international govern-
ment, industry, and academia worldwide,” publishes SIGNAL magazine (www.afcea.org/content/?q=signal).

AMU Magazine publishes AirMaintenance Update (http://amumagazine.com/), “the magazine for aircraft maintenance professionals.”

Bonnier Corporation publishes Flying - www.flyingmag.com/

1105 Media, Inc., publishes Defense Systems (www.defensesystems.com/Home.aspx), which has five content channels: Unmanned Aircraft
Systems and Robotics, C4ISR, Defense Information Technology and Cloud Computing, Cyber Defense, and Geospatial Intelligence (GEQINT).

Flyer Media, Inc., publishes General Aviation News - www.generalaviationnews.com/

Gannett Government Media Corporation publishes:

u Defense News - www.defensenews.com/

= Armed Forces Journal - http:/larmedforcesjournal.com/

KMI Media Group publishes several magazines, including the following. For links to online versions of current issues, visit: www.kmimediagroup.com/.
Border Security & Emergency Preparedness
Geospatial Intelligence Forum
Ground Combat Technology
Military Advanced Education
Military Information Technology
Military Logistics Forum
Military Medical & Veterans Affairs Forum
Military Training Technology
Navy Air/Sea PEO (Program Executive Office) Forum
Special Operations Technology
Tactical ISR (Intelligence, Surveillance, and Reconnaissance) Technology
U.S. Coast Guard Forum

NDIA publishes National Defense, a business and technology magazine. Links to articles, defense blogs, and a digital edition are at:
www.nationaldefensemagazine.org/Pages/default.aspx.

Penton publishes Aviation Week & Space Technology - www.aviationweek.com/

PennWell publishes:

= Military & Aerospace Electronics - www.militaryaerospace.com/index.html

= Avionics Intelligence - www.avionics-intelligence.com/index.html

Sport Aviation Press publishes Powered Sport Flying Magazine — www.psfmagazine.com

R ECRUITMILITARY ENCOURAGES JOB SEEKERS to use this guide to learn

-
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Rick Jones is vice president of sales at RecruitMilitary and a former master gunnery sergeant in the United States Marine Corps.
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TRANSITIONING?

[For mere Information call 1-800-642-3619
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» WHO WILL BE THERE? «

I —
RecruitMilitary VETERAN OPPORTUNITY EXPOS

® JANUARY 2014 JUNE 2014 16 Phoenix
RECRUIT/I ILITARY
THE OVERALL SCENE ﬁ mt 16 Pittsburgh
X L 5 an Antonio arliotte 23 Dallas
Yourf{rst stop at.a RgcrthMary Opportum.ty ‘ I I IRING 16 Tampa 5 Seattle 30 Atlanta
Expo will be a registration desk where you will fill 23 Nashville 12 Oklahoma City

out a brief form (unless you have pre-registered)
and receive a list of the organizations— called

30 Oklahoma City NOVEMBER 2014

FEBRUARY 2014

Our
HEROES S Wgetes

6 Jacksonville

“exhibitors”— that have booths at the event. 26 Atlanta 6 Philadelphia
When you enter the actual Opportunity Expo 6 Phoenix JULY 2014 13 Charlotte
area, you will see many closely spaced exhibi- 6 New Orleans s 13 Los Angeles .
tor “booths”— tables and various displays. At 20 Atlant‘a 10 Indianng”S 20 Norfolk i T N
Fﬂr vo“r the booths, recruiters who represent the 5; glang)l' 13 gt. III_OU|s 20 Seattle S | | g—
- - exhibitors will talk with you. an biego atlas DECEMBER 2014 ¥ I (Y .
MARCH 2014 24 Columbus —_— Pd1 SO UthnS
y 100 Years Standing Up for American Enterprise 24 Philadelphia
-nin a Iobal WHO W||.|. BE THE EXHIBITORS? U.S. CHAMBER OF COMMERCE m P 4 Houston
AUGUST 2014 4 San Diego
l g A wide variety of exhibitors attend our events Selected events will be 13 Philgdglphia _ 1 Las Veggs
comnanv tnat — corporate employers, law-enforcement designated Hiring Our Heroes/ 13 LOUI.SVI||e 7 ngston .
’ : agencies and other government employers, RecruitMilitary Veteran 20 Raleigh 7 Minneapolis WHAT ARE THE EXPOS? -
nroVIues snl"tlons franchisors, and both campus-based and Opportunity Expos. We will 20 Washington 14 Nashville ne.com/oilandaas) is
= -p= online educational institutions. produce these events in g; JHacksonVIIIe 12‘}' ;ar;]Dlegdo gecr“"M”ita'gvetera" ; -
: i i ouston ichmon pportunity Expos p
In nme"ca S m“ltarv The corporate employers are engaged in cooperation with the U.S. %8 T are all.miltary job fairs a worid d tech ology
’ construction, defense contracting, energy pro- Chamber of Commerce. APRIL 2014 ampa that are enhanced to equipmentand se r all:seaments of
and to tne world s ton ducti i facturi it t’ rtati They will be part of the — SEPTEMBER 2014 include franchisors and q p v 1 g
= H OW TO WO R K A R ECR U ITM I L I TARY e loni manu a Vurlng., Secdrit: I’al"lspf) aton Chamber’s Hiring Our Heroes 3 Chicago Es——————— educational institutions, the OJI Qnd gCIS |nd us ibli g Ond
comnanles and logistics, engineering, healthcare, finance, veteran hiring career fair 10 Boston 4 Boston in addition to corporate - ’ 3 :
o insurance, information technology, retail, and initiative, which was 17 Denver 1 Denver and II_:;overnr_F:nt t productlon, LNG, PIPE
i i i i launched in March 2011. i employers. The events . . B o —
Turn your military O F F O R I U N I I Y EXP O o SEREEs, 1 WRIE, /s a Ty Riushiss, 24 Orlando M SanAntonio | SRR industrial power gel on, refining and
Their recruiters interview for all kinds of jobs: MAY 2014 18 New Orleans . {

o : . A
salaried, hourly, and part-time; professional and transitioning from active petrOChemlCGlS. (€]3 as also pI‘OVIdeS

E.f. E f— 18 New York
1 Oakland 25 Kansas City

. duty to civilian life, i : Ty i i e
cnmmercial s“ccess bv ROBERT WALKER here are trying to fill. For example, a drugstore chain technical. L Qadand 25 Komese v:gr:nzmaona:rzady p|pﬂ'|nteg rltﬁq utions, |ncIud|ng 4
. 1y opportuni-  may be recruiting for positions in transporta- WILL THE LINES BE LONG? 15 Norfolk _ Zi::;\glciingz::bers m!lb and datama ,agement, and
ties all over  tion/distribution or accounting. 22 New York 2 Baltimore of the National Guard . | g
the room Even if you are not going to the event to At most booths, at most events, no. The E 29 Baltimore 5 Cincinnati and reserve forces, and de.Sl.gn and manufacture W|.re line and
at RecruitMilitary discuss continuing your education, talk with SUETS N T FRUIT O = el D S, 29 Cincinnati 9 Chicago m',:'ta?' oS and h"mg measurement solutions for the
until 3:00 p.m. — and average about 8/ job 9 Oakland other family members.

Opportunity Expos—  the recruiters at the booths for educational = EXPO INFO =
job opportunities institutions. Today'’s institutions deliver
with employers, op- learning opportunities in many ways other
portunities to go into  than traditional, full-time, daytime classes
business for yourself =~ on a campus. A few minutes of conversation
with franchisors who  may lead to an unexpected continuing-
value your ability to education solution that is right for you.
get the job done, and Another factor to consider: Most of the
opportunities to advance your education via educational institutions at our events are
online and on-campus learning. always on the lookout for people to go to work
How do you find the opportunities that for them. If you have a high level of knowledge

seekers per exhibitor. Lines are usually longest
immediately after an event opens at 11:00 a.m.,
and they taper off significantly by around 1:00.
But | need to tell you this: Sometimes, a long
line forms at one or two booths when an event !
opens, and the lines are still there when the
event officially closes. This is often the case
for large, high-profile defense contractors that
are hiring. But the recruiters almost always
stay over and talk with everybody in line. So it
comes down to: Who wants the jobs?

oilfield services segment. GE{Qi s
enipléls more than 43,000 worldwide

operates in over 100 countries.

Due to the growth and expansion of our
business, we are always looking for world-
class talent who want to make a difference.
Because we attract the very best-people, we

The career path
you need to be on!

are best for you? Below are some tips on
interviewing with recruiters at a military-to-
civilian job fair.

DRESS FOR THE PART. If you are on active
duty or you are attending the event on a
reserve or National Guard drill day, wearing
your uniform is great. In all other cases, you
should wear the same civilian outfit that you
would wear at a one-on-one interview at an
employer’s place of business. And that should
be a business suit or, at the very least, a busi-
ness casual outfit, complete with jacket.

STAY ENTHUSIASTIC if a recruiter asks you
to email your resume to his/her company.
The recruiter will not be brushing you off. In
fact, being asked for the email will be a good
sign. Many companies require their recruit-
ers to gather resumes by email: (1) to obtain
HR information as required by law; and (2)
so they can direct desirable job seekers to
different departments.

TRY TO GET TO ALL OF THE BOOTHS, even
those that may not seem as if they have any
opportunities for you. An employer’s name
or its primary industry does not necessar-
ily indicate what openings the company is
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on almost any subject and you think you
might have a talent for teaching and/or design-
ing courses, talk with the recruiters.

[ have similar advice for job seekers who
have not been thinking of going into busi-
ness for themselves. Franchise opportunities
are available in a tremendous variety of
fields. Arranging for financing may be easier
than you think, with surprising discounts
available to veterans. Stop by the franchi-
sors’ booths—one of them may very well
have a plan that matches your interests and
your situation.

MEMORIZE YOUR STORY. Before you go
to employers’ booths, create some talking
points. Put together a 30-to-60-second
“story” about yourself that includes some
of your successes and areas of interest. Be
ready to discuss how your military experi-
ence relates to the civilian workplace. You
should also prepare yourself for a long,
detailed interview—employers have hired
people on the spot at our events. ¢

Robert Walker is vice president sales at Recruit-
Military and a veteran of the United States Army.

» DO | HAVE TO PRE-REGISTER? «

No, but | recommend that you do so — for
three reasons

1 » HELP YOUR BUDDIES Pre-registering
prevents the lines at our registration desk from
building up, especially during the early hours of
the events.

2 » HELP US Pre-registering helps us evaluate
the effectiveness of our event marketing — which,
in turn, helps us boost the turnout of veteran job
seekers — which, in turn, makes our events more
attractive to employers — which means more job
openings to discuss at the events.

3 » HELP YOURSELF When you pre-register,

you immediately join our database of 580,000+
veteran job seekers, which is continually being

searched by employers.

To pre-register, go to www.recruitmilitary.com
and use the “Upcoming Job Fairs” map

to select a city. Clicking on that city will
take you to a registration page for the next
event there.

WWW.RECRUITMILITARY.COM

Intermodal
Trucking

Import & Export
Warehousing
Logistics Services

Highway
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You served your country well, now
let Pacer help you with a new career
in transportation and logistics.

Pacer prides itself in making your
transition into a new career a smooth
one. Pacer is a military-friendly employer
that understands that leadership, working
as a team, and the ability to learn new
skills are found in veterans from every
branch of the military.

For more information
visit www.pacer.com

% PACER

Making Your World Run Smoother

Pacer is an equal opportunity employer.

believe they deserve the very.best

support. We are committed to being a global
employer of choice, and we offer competitive

rewards and benefits.

Please visit our web site at

opportunities and to apply online.

GE imagination at work

©2012 General Electric Company.

An equal opportunity employer.
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Contact your RecruitMilitary Account Executive
about advertising in Search & Employ”.

Database of registered

|
alanase SHAPSHOT cosceice:
www.recruitmilitary.com

on November 26, 2013

588,734 | Registered searchable candidates
RANK )

91.6% | Enlisted personnel
7.5% | Commissioned Officers
0.9% | Warrant Officers
ETHNICITY )

60.8% | Caucasian

22.6% | African-American

9.6% | Hispanic 2.2% | Asian
14% | Native American 3.8% | Other
GENDER )

83.5% | Men 16.5% | Women
ACTIVE SECURITY CLEARANCES )

55,445 | Secret
3,461 | Top Secret

10,398 | Top Secret/SCI »Individual has a Top Secret
Clearance and is cleared to access Sensitive Compartmen-
talized Information (SCI)«

424 | L-DOE »Clearance granted by the United States
Department of Energy«

173 | Q-DOE »Clearance granted by the United States
Department of Energy; more difficult to obtain than L-DOE«

79 |ISSA »industrial Security Staff Approval«
HIGHEST EDUCATION LEVEL )

21.9% | High School

26.2% | Beyond High School
7.8% | Professional Certificate
13.4% | Associate’s Degree
21.6% | Bachelor’s Degree
8.8% | Master's Degree
0.4% | Doctor's Degree
SERVICE BRANCH )

46.0% | Army 21.7% | Navy
16.7% | Air Force 14.4% | Marines
1.2% | Coast Guard
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High Rate of Hiring Continues

iring

activity

continues
at a rapid pace at
our Veteran Op-
portunity Expos
— job fairs that are
enhanced to in-
clude franchisors,
educational institutions, and veterans
service organizations as well as corporate
and government employers. In our July/
August 2013 issue, we reported on post-
Expo surveys of employers that exhibited
at the first 26 our events in 2013. We
asked the employers how many candidate
interviews they expected to conduct and
the number of job offers they expected to
make as a result of exhibiting. The results
were outstanding:
® Number of employer booths = 795, an
average of 34.6 per event
® Number of interviews expected = 4,141 to
6,859, an average of 5.2 to 8.6 per employer
= Number of job offers expected = 1,996,
an average of 2.5 per employer

We can now report on the 56 events
through the October 24 Expo in Pittsburgh.
= Number of employer booths = 1,963, an
average of 35.1 per event
= Number of interviews expected =
10,268 to 17,060, an average of 5.2 to 8.7
per employer
= Number of job offers expected = 5,104,
an average of 2.6 per employer

I am also pleased
to report that we
reached a mile-
stone in our survey
of exhibitors at our
event in Houston
on August 8. All
13 employers that
responded gave us
favorable ratings
regarding all seven
aspects of the
event:
= Pre-event
communications

= On-site event
support

u Quality of the
candidates

who participated
® Number of candidates who
participated

® Your return on investment

= Your likelihood of participating
in a future Expo

= Your overall Expo experience

We have been producing military-to-
civilian recruitment events since 2006. By
the end of 2014, we will have produced
more than 550 events in over 50 cities.
We have scheduled 66 events for 2014.

Selected events are designated Hiring
Our Heroes/RecruitMilitary Veteran Op-
portunity Expos. We produce these events
in collaboration with the U.S. Chamber

The exhibition floor a minute before the opening of the RecruitMilitary hiring event
in Pittsburgh on October 24, 2013. Forty-five employers, franchisors, educational
educations, and veterans service organizations exhibited at this event.

of Commerce. They
will be part of the
Chamber’s Hiring
Our Heroes veteran
hiring career fair
initiative, which was
launched in March
2011.

If you are a recruiter for an employer
and you like the look of our numbers,
contact me at larry@recruitmilitary.com.
For details and rates, visit http://recruit-
military.com/employers/job-fairs.

=]z

= EXPO INFO =

Larry Slagel is senior vice president

of sales at RecruitMilitary and a former cap-
tain in the United States Marine Corps. He is
available at larry@recruitmilitary.com.

JEFF WEAVER TO REPRESENT

| AM PLEASED to
announce that Jeff
Weaver has joined
RecruitMilitary
as a national ac-
count executive in
charge of the Mid-
Atlantic region.
Much of his work will take place in the DC
area, a hotbed of talent-acquisition activity
in the government, nonprofit, and corpo-
rate sectors. He is well-suited for this role:
He is an expert at human capital issues and
compliance with federal hiring guidelines.
Weaver is a Marine Corps veteran; he
served from 1994 until 1998 as a signals
intelligence communications operator.
He hails from Ludington, Michigan, and
currently resides in Columbia, Maryland.

He is a 2002 graduate of Michigan State
University, where he obtained a degree in
telecommunications management with a
minor in business management and mar-
keting. After receiving his degree, Weaver
embarked on a successful sales career. He
served as a senior account executive at
the HR consulting firm Berkshire Associ-
ates, and as a strategic account manager
at the B2B integration company GXS, han-
dling accounts that included Target, Ford,
Chrysler, Best Buy, Office Max, Dick’s
Sporting Goods, and JC Penney.

“I'm very excited to be joining the
RecruitMilitary team,” he said. “I am
most eager to begin helping organiza-
tions maximize their potential by
administering and refining a successful
veteran-recruiting program. Of equal and

RECRUITMILITARY IN MID-ATLANTIC

more personal
importance

to me is

that this will
in turn help
the 600,000+
veterans who
have posted
profiles to
Recruit-
Military’s job
board.” Weaver is available at jweaver@
recruitmilitary.com.

JEFF WEAVER

Peter Gudmundsson is CEO

and president of RecruitMilitary and

a former officer in the United States
Marine Corps. He is available at peter@
recruitmilitary.com.
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WHICH RANKS ARE RIGHT FOR YOU?

ob candi-

dates in the

database at
www.recruitmili-
tary.com served in
virtually all ranks/
rates in the military,
as shown in the
table in this article.
The candidates
represented include men and women who
are transitioning from active duty to civilian
life, veterans who already have civilian work
experience, and members of the National
Guard and reserves. The Navy and Coast
Guard use the term “rate” instead of “rank”
for enlisted personnel - that is, personnel in
pay grades E-9 and below.

We compiled the figures on November 5,
2013, when there were 583,950 searchable
candidates in the database. The total in the
table is lower than this number because
some candidates did not specify a rank/
rate when they registered and others are
military spouses and other members of
military families.

What do ranks/rates tell employers
regarding the suitability of candidates
for various kinds of work? We base the
summaries below on our almost 16 years
of experience in helping employers find
outstanding veteran talent. The summaries
apply especially well to transitioning mili-
tary and to men and women who have been
out of the service for up to five years or so.
Employers should, of course, factor in the
civilian work experience - and the educa-
tional advancement - of veterans who have
been out of the service for a longer time.

E-1’s through E-3’s often provide great
development talent in the most junior roles
in a company. Because they are the “doers”
in the service, they work well in teams
to accomplish daily missions using their

DeVry University

Graduate School
Kellel’ of Management

RANKS/RATES™ of CANDIDATES in the DATABASE at RECRUITMILITARY.COM

Pay Grades Army Ranks Navy Ranks/Rates Candidates Percent

0-6 Colonels Captains 2135 0.5%
0O-5 Lieutenant Colonels Commanders 5,612 1.2%
O-4 Majors Lieutenant Commanders 6,999 1.6%
0-3 Captains Lieutenants 11,807 2.6%
0-2,041 First and Second Lieutenants | Lieutenants Junior Grade and Ensigns | 6,805 1.5%
W-5 - W-1 Warrant Officers Warrant Officers 4191 0.9%
E-9, E-8 Master Sergeants and Higher | Master Chiefand Sr. Chief Petty Officers | 16,636 37%
E-7 Sergeants First Class Chief Petty Officers 34,462 77%
E-6 Staff Sergeants Petty Officers 1st Class 48,070 10.7%
E-5 Sergeants Petty Officers 2nd Class 102,287 22.7%
E-4 Corporals and Specialists Petty Officers 3rd Class 141,186 31.3%
E-3-E-1 Privates First Class and Lower | Seamen and Lower 70,254 15.6%

* Figures are for candidates who served in all branches; Army and Navy ranks/rates are given as examples.
For a complete list, visit http://search-and-employ.com/what-do-former-enlisted-personnel-want-to-do/

hands-on skills. These may include roles
such as maintenance technician, network
administrator, or driver.

E-4’s often make great supervisors for teams
of three to eight individuals. Additionally, with
a few more years of experience under their
belt, they have developed a level of maturity
that, when combined with their technical
competence, makes them an excellent choice
for field-service or route-sales type roles.

E-5’s bring a bit more practical and formal
leadership training to the table; typically,
they have completed multiple enlistment pe-
riods in the service and attended leadership
schools each of the services operates. These
junior leaders perform well in small team
(around 10 to 20 members) leadership roles.
Additionally, high-energy individuals at this
level perform well in sales roles that require
a high level of activity and persistence.

E-6’s typically have served between 10 and
15 years, and they will be in leadership roles

WITH YOU

every step of the way

WWW.RECRUITMILITARY.COM

with teams of 7 to 15. They may also be key
members on operational staffs with special-
ized individual skills. Over the years, we have
seen these servicemembers have great im-
pact in individual contributor technical roles
and team leader or first line leadership roles.

E-7’s are the quintessential small unit
leaders with teams of 15 to 40 individuals,
and they will have served between 12 and
20 years. These leaders have proven effec-
tive in production supervisor, site manager,
and maintenance leadership roles across a
variety of industries. Additionally, they are
strong individual contributors in key posi-
tions such as sales roles.

E-8’s and E-9’s have a great depth of expe-
rience and typically have served 20+ years
in the service. Among the enlisted ranks/
rates, these individuals have often served at
a more strategic level, but yet maintained an
excellence at driving tactical results. They
will have leadership of organizations ranging

from hundreds to thousands of servicemem-
bers. Because of their diverse and deep ex-
perience, these candidates are well suited for
key leader roles, consultative specialty roles,
and other positions where strategic thinking
and hands-on leadership will drive results.

O-1’s through O-3’s — known collectively
as former junior military officers, or JMO’s
- have served from 3 to 10 years in tactical
leadership roles. Those candidates find
civilian homes as operations supervisors,
territory managers, process engineers, and
other mid-level leaders.

RecruitMilitary recognized the value of
former JMO’s early in the company’s exis-
tence. We began in 1998 as a firm that placed
former JMO’s with companies throughout
Corporate America on a contingency basis.

0-4’s typically have served 10 to 15 years,
or 20 years if they were enlisted personnel
before becoming officers. In addition to tacti-
cal leadership experience, they have gained
significant staff/planning experience. Fur-
thermore, they are able to pick up specific
industry knowledge quickly. With all those
attributes, they fit well into senior manager
and director-level roles.

0-5’s and 0-6’s — former senior officers
- have served 20+ years, and they have
performed at the highest levels of strategic
leadership. They have led hundreds or
thousands - or tens of thousands - of troops.
So they can move into high-level executive
positions in Corporate America. Employers
in defense-related industries especially like
such candidates because of their depth of
experience.

We would be pleased to elaborate on
any of the information in this article or to
provide other breakdowns of our database.
Just contact your RecruitMilitary account
executive — or me.©

Mike Francomb is senior vice president of mar-
keting — candidate services — at RecruitMilitary
and a former captain in the United States Army.
He is available at mike@recruitmilitary.com.
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Integrity. Innovation.
Commitment.

careers.ti.com

To learn more, visit

AT .
We’re looking for those who share our core values. We appreciate those who
have served to secure us a brighter future, and we welcome you to continue
to build a better tomorrow here at Tl. Come be a part of a diverse group of

innovative minds in the semiconductor industry and play an integral role in
pioneering the next frontier of engineering. Come change the world with us.
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The platform bar is a trademark of Texas Instruments Incorporated. © 2013 Texas Instruments
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PRODUCING ENERGY, FUELING JOBS

Chesapeake Energy is committed to responsibly producing natural gas and oil while
being good neighbors and faithful stewards of the environment. And nearly 1,200
Guard, Reserve and former military members in our workforce, including subsidiaries
like Nomac Drilling, play a critical role. We’ve been named a Top 100 Military Friendly
Employer by G.I. Jobs since 2010; recognized among Military Times Best for Vets:
Employers in 2013; and listed among FORTUNE 100 Best Companies to Work For®
six years in a row. Join our team and make a difference in America’s energy future.

A
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